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@ 16 mm carbon arc projection 
equipment is easy to operate. Set it 
up, turn the switch, and run a per- 
fect show the first time. The arc 
will operate automatically, smooth- 
ly, silently, safely. It is completely 
enclosed in a steel lamp house. 

Furthermore, you will get pro- 
jection light which is four times 
brighter than the next best source. 
You can seat 100 w 1000 people 
without sacrificing visibility. You 
get rich, vivid detail in your color 
movies. And the actual cost of the 
carbons is only 4s the cost of the 
next best competitive source. 


For complete details on the car- 
bon arc for 16 mm equipment, 
write to National Carbon Division, 
Dept. B 


The term National” vegiatered trade-mart of 
NATIONAL CARBON DIVISION 
UNION CARBIDE AND CARBON CORPORATION 
Bast Street, New York 17, N.Y 
District Sates Offers: Atheante, Chicago, Detles, 
Kansas City, New York, Pittsburgh, See Francesco 
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6 ses success of a motion-picture or slidefilm program depends to a large ex- 
tent on TEAM WorK. Not only wirHin the producer's organization, but be- 
tween producer and client, Please read these recent comments* . . . 


@ RAYBESTOS-MANHATTAN, INC.: “Ic is a rare thing these days to have your busi- 
ness appreciated; and to get such willingness and cooperation in exchange is indeed a great 
satisfaction and pleasure. We do want to thank you all for the fine Caravel service.” 


@ THE PURE Ol, COMPANY: “I have just had the opportunity to see the new color 
sound motion picture, “Tomorrow Begins Today’... We would like to compliment your 
organization on the way in which you cooperated with our people in planning and pro- 
ducing this fine film.” 


@ AMERICAN TELEPHONE AND TELEGRAPH COMPANY, LONG LINES DEP‘T: 
“Let me express to you personally the appreciation of us all for the craftsmanship, patience 
and understanding which you have displayed ever since that first distant meeting.” 


@ THE GENERAL FIREPROOFING CO.: ‘You will undoubtedly be glad to know that 
our latest film ...is being excellently received in the field. During the first sixty days we 
are able to trace a large number of direct orders to the film.” 


"Individual names on request. 


Caravel cooperation begins with a frank and open discus- 
sion of objectives, ways and means. This consultation serv- 
ice (no charge, of course) has always been highly regarded 
by our clients—due to our 30 years’ experience with a wide 
range of sales and merchandising problems. Let us tell you 
more about this service. Write or telephone. 


CARAVEL FILMS, INC. 


73O AVENUE... MEW VORK...T8R. 
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The MITCHELL STUDIO MODEL" BNC” is 
a truly silent camera for sound photography. 
No blimp is required. Its smooth, positive 
operation saves many costly hours of pro- 
duction time. Since the introduction of the 
“BNC,” more and more major studios have 
made it standard equipment. 


The MITCHELL “16” is enthusiastically 
acclaimed by leading commercial pro- 
ducers as the first professional camera to 
bring theatre-like quality to the 16mm 
screen. Typically MITCHELL in design 
and workmanship, it contains the same 
proven features that made MITCHELL 
cameras famous throughout the world. 
Now at a new low price. 


=, 

| | 
| 
7 
Mitchell AIPICNG CORPORATION 

3 emotion pictures res shown in theatres throughout are filmed with Mitchell | 
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plane tickets to Hawaii 


Above, scene from United Air Lines sound-color film, “High-Way to Hawaii.” 
More than two million persons have seen this fine film which has helped United ’ 
sell thousands of tickets to Hawaii. Belew, busy scene in United's ticket office in 
= Chicago. 


R. E. Johnson, Director of Advertising, United Air Lines, says: 
“United Air Lines is a pioneer in the use of films to promote air 


¢ 
travel. We have been a consistent nationwide user of Filmosound for the 


past 20 years. We are today relying heavily on this equipment in the 


lémm Single-Case Filmosound — Precision - built 


for finest trouble-free performance — guaranteed visual sale of our product to thg public and for the education of our own 
for life.* Full, natural sound — light in weight - 
foolproof threading ~ exclusive Safelock sprockets personnel. United's Main Line Airway serves 80 cities coast-to-coast and 
to prevent damage to film. Pictures now brighter 
than ever with the new Super Proval lens. With border to border—and there is a Filmosound in every principal ticket 
6-inch built-in speaker, $399.50. Larger, separate 
speakers available. office — often two or three in the larger offices.” 
Send for this FREE BOOKLET! 
Movies Go to Work —tells briefly *Guaranteed for Life. During life of the product. any defects in workmanship or materials 
and clearly how to use moticn pic- will be remedied free (except transportation). 
tures for 
Training salesmen 
* Improving public relations You buy for life when you buy 


© Selling your product 

Increasing production i 
Write to Bell & Howel! Company, e bm ow 

7108 McCormick Road, Chicago 45. 7 
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WHY run the mak of a poor 
presentation of your valuable in- 
vestment in sound motion prcture 
filena’ it's easy to have success 
ful him showing for moeungs with 
holders, directors, clients, 
sales oF business organizations 
when you call on the RC A Service 
Company to handle the show- 
ings for you 


Your sound motion picture 
Presentation will be conducted 
on profesional level... . be 
cause the RCA Service Company 
takes over the supervision of aff 
details 


A chilled RCA Service Com- 
Pan) engineer will pervonally take 
charge of every phase of your 
showing . . . provide the projector 
«++ the right kind of screen and 
loud speakers... supply a skilled 
projectionit .. . set up a P. A. 
arrange telephone tic- 
ins from your headquarters to the 
local meetings, if you desire. 

Aad since RCA Service Com 
Pany feild engineers are located 
im every state of the union, one 
or a bundred film showings can 
be successfully handled for you, 


SEND FoR 


lt costs so litthe to be sure your film 
Presentations are successful) We'll 
te glad to and you complete in- 
formation on how the RCA Service 
Company can help you get the best 
reselts from your film showings. 


Write today for the free brockare, 
Professsomel VMotion Pres- 
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WAKE ‘EM UP 


Don't Let a Dull Screen 
Spoil Your Visual Program ! 
... Switch to a NEW 


DA-LITE 


CRYSTAL-BEADED SCREEN 
and 


A Da-Lite Sereen reflects the full bril- 
liance of motion pictures and slides to 
give your presentations the same sharply 
defined clarity that is achieved in the finest 
theatres. The superiority of Da-Lite Crystal- 
Beaded and Mat White fabrics is the result 
of 41 years of leadership in making fine 
screens to meet every need . . . from rugged. 
light-weight tripod models (like the De 
Luxe Challenger shown above) to large 
hanging screens for permanent installations. 


Mail coupon today fer details and prices 
— alse interesting brochure, “Planning for 
Effective Projection.” 


DA-LITE SCREEN COMPANY, INC. 
2703 M PULASE! CHICAGO 39, 


Plecse send brochure, for Effective Pro 
jection,” ond details ond prices on Do-Lite Screens. 
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He listens to good purpose who takes note. 


—-DANTE (1265-1521). 


Carr URING and fastening the attention of an audience is 
not always easy. Only the most skilled speaker can overcome 


mental inertia and implant an idea in the minds of listeners. 


Because they are projected in the dark, sound motion pictures 


enjoy the minimum of outward distraction and the maxi- 


mum of inward concentration and acceptance. 


So when your message is conveyed through a Wilding pic- 
ture, your personnel will listen to good purpose and will 


take note. 


PICTURE PRODUCTIONS, INC. 


MOTION PICTURES e« SLIDEFILMS « TELEVISION FILMS 


CHICAGO* 
1345 Argyle Street 


NEW YORK 
385 Madison Ave. 


DETROIT* 
4925 Cadieux Rd. 


CLEVELAND 
310 Swetland Bidg 


HOLLYWOO 
$981 Venice Blvd. 


. $T. LOUIS 


4053 Lindel! Blvd. 


CINCINNATI 


Enquirer Bldg. 


*Studio Facilities 


* 
i 
Pre 
| 
. 
‘ 
a5 
a8 


THINKING? 


of pictures? 
THINK of this 


than the script. We are thinkers rather than simply 
prospects think . . we know how to present ideas 
they buy . . . how to make them think. 


@ To further prove our ability to business and 
industry, we created and produced the SLEEPING 
GIANT SERIES of AGGRESSIVE SELLING films now 
‘ being used with outstanding success by over 2,000 
firms. It is the thinking behind this series that 


makes it outstanding, enabling close to 100,000 
salesmen to see first HOW to do a more aggressive 


H job of selling and WHY, in selling, there are cer- 
tain things to say . . . other things not to say or 
do in order to be more effective. These many men 
are now better salesmen because they are thinking. 


@ Our organization is comprised of ‘been there” 
executives who know HOW from actual experi- 


ence, to put the thinking into your films which will 
make them totally different... mere effective. if 
you are thinking about pictures, we are ready to 
think with you. We operate nation wide. 


COUNSELLORS, CREATORS AND PRODUCERS OF PLANNED FILM PROGRAMS 


Racket Pictures, Iuc. 


6108 SANTA MONICA BOULEVARD HOLLYWOOD 38, CALIFORNIA 
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NUMBER 5 


COMPARISON PROVES YOU GET 
THE FINEST 16mm Projection with the 


VOLUME 


1960 


Compere THE PICTURE! Screen images are more 
realistic because the light output of the RCA “400” 
produces the greatest range in contrast between the 
brightest highlights and the deepest shadows. Pic- 
tures are clear and crisp to the corners and edges of 
the screen . . . they are steacly and sharp under the 
largest magnification. 


THE SOUND! You'll hear voices, music 
and sound effects reproduced with the dramatic 
realism and tone shadings of theatre-like sound. 


Compore THE QUALITY! The RCA "400" is a pre- 
cision-made projector, specifically designed to give 
years of dependable service at the professional 
show level. It meets all the requirements for school 
and church classroom use, as well as the needs for 


mobile showings of films by business, industrial 
and civic organizations. 


The RCA “400” is your best buy! Add to these 
features—simplicity of threading . . . ease of opera- 
tion ... portability ... maximum protection to films 
~and it's plain to see why the RCA “400” is the 
finest 16mm projector you can buy at any price. 
We'll be glad to send you illustrated literature and 
name of your nearest dealer. W rite Department !24G, 
RCA "400" JUNIOR. The only single-case standard 
sound projector of fully professsonal quality. 


RCA “400” SENIOR. Provides theatre-quality reproduction 
of t6mm sound and pictures for larger audiences, andi- 
toriums or larger rooms. 


in Hound... Finest in 


VISUAL PRODUCTS 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT. CAMDEN, N.J. 


in Cenede: RCA VICTOR Company Limited, Mentreei 


| la 
{ 
ha 
Ly 


wre. 
Prefer 


| 


Please write for your free AURICON Equipment Catalog — 


oe 


BERNDT-BACH, Inc. 


1387 Beverly Bivd., Los Angeles 36, Calif. — 


ECA te 
Files at 


Show American Industriel 
Evropeen Conterences 
@ ECA missions have been sched 
uled to appear before industrial 
management Bri. 
twin, Denmark, Norway, Sweden 
and Holland with a ries of 
lémm sound films showing the 
lates techniques in American in 
dustry and handling 
equipment 

Titles selected for the tour im 
clude It's Your Money, The Pal 
let System of Case Handling and 
Here's Your Worksaver, all pro 
duced for Yale and Towne Manu 
facturing Company. The films 
two in full color — demonstrate 
modern material handling equip- 
ment at work in American indus 
trial plants and will be included 
in Scaren’s forthcoming 
revised Inpex oF Traine 


Audio Fair Scheduled for New York 
During Month of October, 1950 
@ The Audio Engineering Society 
will sponsor the nation’s second 
Aunto Fam at the Hotel New 
Yorker in New York City on Octo- 
ber 26, 27 and 28, 1950, according 
to an announcement made recent 
ly by Theodore Lindenberg, presi 
dent of the society 

Covering all phases of audio, 
recording and reproduction on 


conterences m 


materials 


tape, disc and film for professional 
and home use, television and thea- 
ter, exhibits are being planned by 
some of the leading manufactur. 
ers, jobbers and distributors of 
audio equipment 

In association with the exhibit, 
the Audio Engineering Soctety 
will hold its annual convention. 
Landes in Charge of Fourteenth 
Time, Motion & Management Clinic 
@ Raven H. Lanves, of Western 
Electric Company has been named 
general chairman of the Four- 
teenth Annual National Time, 
Motion and Management Clini 
to be held in Chicago on Thurs 
dav and Friday, November 2 and 
1950 

Sponsored by the Research Di 
the Industrial Manage 
ment Society, the Clinic will meet 
at Chicago's Sheraton Hotel. Wil 
Wheeler, McGraw-Hill 
Publishing Company, is program 


vision of 


ham SS 


chairman. Inquiries should be ad 
dressed to the Industrial Manage 
35) East Wacker 
Drive, Chicago |, Ilinoss. 

Farm Film Guide Just Out 

@ Listings of more than 1100 
farm-interest motion pictures and 


ment Society, 


slidehims, together with sources, 
appear in the new Farm Fits 
now available from Buss 
ness Screen, Chicago, 11, at only 
‘Oe per single copy, postpaid. 


Offered by RCA Service Co., Inc. 
@ A professional sound motion 
picture pre sentation service is 
being offered on a nationwide 
basis by the RCA Service Com. 
pany, Inc. The service organiza- 
tion awumes full responsibility for 
all details involved in arranging 
and comducting a sound motion 
picture presentation 

With over 21 years of experi- 
ence in the motion picture field 
and with engineers located or op- 
erating in every state in the union 
with other RCA personnel, the 
company is well-equipped to han 
dle the presentations 

“Under our plan,” explains W. 
L. Jones, vice-president in charge 
of Technical Products Division, 
“an RCA Service Company field 
engineer will make a physical sur- 
vey of the premises; select the 
proper screen and arrange for its 
installation; select proper projec 
tion equipment, according to the 
size of the audience and audito 
rium, determine the type, number 
and location of loudspeakers re- 
quired for optimum sound cover 
age; and arrange and install prop- 
er public address equipment when 
requested 

“Screen, projector and loud- 
speakers, plus a skilled projec 
tionist are also provided when 
needed.” 

\ new brochure covering the 
complete program is available on 
request to W. L. Jones, ROA Serv 
ie Company, Inc., Camden, New 
Jersey. 


Du Pont Raises Prices on Nitrate 
Motion Picture Film 5.3 Per Cent 
@ Increasing costs of production 
have made it necessary for the Dt 
Pont COMPANY to raise prices of 
nitrate motion picture film an 
average of 5.3 per cent, effective 
with shipments as of August 7. 
Major types of film affected are 
nitrate release positive, which was 
increased from $11 to $11.50 per 
thousand feet before taxes, and 
sound stock from $13 to 
$14.50 per thousand feet. Prices 


of safety stocks remain unchanged. 


You can buy titles for less than 
KNIGHT QUALITY sells for, but 
you cannot get greater value at 
any price. That's why our titles 
cost less in the long run. 


THE KNIGHT STUDIO 
341 E. Ohio Street, Chicago 1, 
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Selling top management in industry 

is not enough."The Radar of Selling,” 
a new 16-mm. color film produced for 
National Industrial Advertisers Asso- 
ciation in cooperation with Putman 
Publishing Company, Chicago, shows 
how industrial advertising, radar-like, 
reaches out, locates and sells the nu- 
merous individuals in industry who 
influence purchasing decisions. 


DETROIT + CHICAGO 
NEW YORK MINNEAPOLIS 
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Play beck the sound at once 


Now Use 14" Tape For 
All Original Sound Tracks 


Fairchild of the PIC. 
SYNC feature makes possibl the use 
of 44" tape. Sprocket driven magnetic 
tape is costly 


© 4 tape costs 80% less than 16 
mm magnetic tape. 

© V4 tape requires 50%, less stor- 
age space. 

© tape is easier to handle. 


V4. tape assures more intimate 
contact with the heads. 

© V4 tape has more uniform coat- 
ing—less amplitude flutter. 


© V4" tape eliminates roughness of 
tene caused by sprocket drive. 


1847 ST. AND AVE. 


@ The new FARM FILM GUIDE 


taining 


able from BUSINESS SCREEN 
lt at only 


comple te 


iw 


per copy 


Bach time you retake a sound track, film 
up. The waste of fim stock and the time 
increase operating costs immeasurably. You eliminate these 
extra costs with the Fairchild PICSYNC Tape Recorder. 
. check it . 


listing over 
pictures and direct related to agriculture 


descriptions is now 


SLASH 


FILM PRODUCTION COSTS 
with the Fairchild PIC-SYNC" Tape Recorder 


*Pic-Sync meens “in sync” with picture 
camera regerdiess of tape stretch. 


duction costs go 
lay for processing 


. erase the track 


retake the sound before the talent, the set and crew are 
disbanded. 


Now! Synchronous Re 
cording With Your Present 
Tape Recorder and the PAIR 
CHILD CONTROL TRACK 
GENERATOR 


Inexpensive ' 
nect' With no modifications 


Simple to con- 


t your present 44” tape re 
corder you can “sync” sound 
oo-tape with pecture-on-him. 
The Pairchild Control Track 
Generator can be removed 
from Compact carrying 
case for rack mowunung. Does 
not require special skill to 
commect of operate 


Write for data on the Pic-Sync Tape Recorder 
and the Control Track Generator 


FARM FILM GUIDE LISTS 1,100 SUBJECTS 


1,100 motion 
aml con 


vail 


Superior Street Chicago 


NAPM Elects Top Men to Board; 
Hamilton to Heed Manufacturers 
The Aewxiation of 
Photographic Manufacturers, Inc., 
has clected F Hamilton, 
veeprendent of Pako Corpora 
tion, president of the organization 


National 


Glenn 


to succeed Joseph C. Babitt, presi- 
dent of the Haload Company of 
Rox hester 

K. T. Molin, director of sales, 
photo products department, 
duPom deNemours and Co., Inc., 
Inc., 
president, Harold |. Graves, Ore 
gon, were elected vice-presidents. 
The newly elected treasurer is H. 
A. Schumacher, vice-president, 
Graflex, Inc., New York 

Named to the Board of Direc 
tors were Lincoln V. Burrows, vice 
president, Victor Animatograph 
Corporation, Davenport, lowa; 
Harold |. Graves; Robert E. Lew. 
is, Vice president, Angus, Inc., Ann 
Arbor, Michigan and E. S. Lind 
lors, vice pre sidemt, Bell and How 
ell Company Illinois. 
James Forrestal, vice-president, 


ol Delaware and Sawver's, 


Chicago, 


Ansco and Ovalid Divisions, Gen- 
Aniline and Film Corpora 
tion, Binghamton, New York, was 
re-elected to the Board 

Those who will 
Board members are F. 
Hamilton; L. S. Kubiac, 
preident, The Photogenic Ma. 
chine Company, Youngstown, 


eral 


to 
serve as 
Glenn 


Ohio; James E. McGhee, vice 
president, Eastman Kodak, Co., 
Ro« hester, N K I Molin; 


Frederick G. Simmon, president, 
Simmon Bros., Long Island 
City, N. Y.; George G. Tschume, 
manager, photographic sales de 
partment, Bausch and Lomb Op- 
tial Co. Rochester, N.Y. and 
\ndrew A. Wollensak, vice-presi 
dent, Wollensak Optical Co. 

Victor Animatograph Offers Free 
Motion Picture on Film Use 

@ A new him about films, Yours 


for the Asking, is now being dis 


tributed by the Victor Animato- 
graph Corp., Davenport, lowa. 

Dramatizing the use of l6mm 
films for entertainment and train- 
ing in schools, churches, the home, 
business and industry, the fast- 
moving full color subject empha- 
sizes the casy availability of l6mm 
movies in every subject 

Distribution is on a free loan 
basis from Victor headquarters on 
from any Victor projector distrib- 
utor 

Ferguson Library Extends Civic 
Film interest in Stamford, Conn. 
@ The Ferguson Library, public 
library of Stamford, Connecticut, 
has been doing outstanding work 
for the past few years in establish- 
ing a Film Department adequately 
equipped to meet the needs of the 
city. 

Last month, in its first annual 
Film Festival, the Library and the 
Stamiord Film Council gave am 
ple evidence that the l6mm film 
idea has been firmly planted in 
the life of the community. 

Over 4100 persons, representing 
77 community organizations and 
a wide range of interests, gathered 
in the auditorium of Stamford's 
newest school building where Eri 
H. Haight, president of the Stam 
ford Film Council (and of Films, 
Inc., New York) grected them and 
introduced guest speaker Dr. 
George N. Shuster, president of 
Hunter College 

Four 
shown in the 


films were 
auditorium 
for the entire audience and some 


outstanding 
main 
14 pictures were screened for 
seven separate groups divided into 
(1) vour home, (2) vour schools, 
(3) your faith, (4) vour health, 
(5) vour job, (6) your govern- 
ment, and (7) the Arts. Films 
were provided by leading educa- 
tional film producers and distrib- 
utors, industrial organizations and 
labor unions. Projection was han 
dled by local dealers and by Film 
Council members. 


Write Box SOLA, 


wanted: a top notch film salesman 


A leading New York producer wants one of those rare really 
good, really successful commercial film salesmen. We all know 
there are only about 8 or 10 such people in the business, and 
they are the ones who have long records of sales successes in 
every area of commercial film making. If you are one of those 
8 or 10 and are looking for a change, we'd like to talk to you. 
Confidentially, of course. Our employees know of this ad. 


BUSINESS SCREEN, 150 E. SUPERIOR, CHICAGO 11 
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make sure your slide film 


SOUNDS like a million! 


Give it the benefit of RCA VICTOR engineering! 


First-rate visual presentation must have the support of true-to-life 
eor-appeal to do its job most effectively. That's why America's 
major slide film producers rely on RCA Victor for a thoroughly 
engineered record. RCA Victor's 50 years of experience and 
advanced electronic techniques assure you unbeatable service in... 


@ The most modern sound-reproducing equipment and facilities . . . latest 
developments in cutomatic frame-progression recording. 


@ Engineers who specialize in slide film recordings assure the best presentation 
of your slide film story. 


@ Pure Vinylite plastic records —both standard and microgroove — packaged 
in special slide film shipping cartons when desired. 


@ An extensive music library service. 
@ Careful handling and prompt delivery. 


custom 
record 


sales 


Contact an RCA Victor Custom Record 
Sales Studio, Dept. 8E: 


NEW YORK: 120 East 23rd Street 
New York 10, New York 
Murray Hill 9-0500 


CHICAGO: 445 North Loke Shore Drive 
Chicago | |, Iilinois 
Whiteholl 4-3215 


HOLLYWOOD: [016 North Sycomore Avenve 
Hollywood 38, California 
Hillside 5171 


Write for our Custom Record Brochure today! 


Radio Corporation of America 
RCA Victor Division 
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For bright, clear pietures on the screen, be 
sure to ask for General Electric projection 
lamps. Research is constantly at work to 
improve them help you get mere for 
your money, That's one reason most pro- 


and get all these 


advantages 6 


jector makers use G-E lamps as initial 
equipment. Incidentally, there's a new look 
to most G-E Projection lamps. They've 
been streamlined inside . . . for better per- 
formance. Have you looked at ome lately? 


G-E LAMPS 
GENERAL ELECTRIC 


The rapidly-growing Film Guide Library, prepared 
ind published by the Editors of BUSINESS 
SCREEN tere mpiete source ists and de 
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scriptions covering Sports Films, Safety Films, 
Sound Slidefilms, etc. Write for details on how to 


soquire copies of these useful Guides 


Dodge Division Color Film 
Shows “Power-Wagon™ Story 
@ A new all-color sound mo. 
tion picture Power-Wagon is 
being released by the Doncr 
Divan of the 
wo its 4,000 
dealers for tree loan to agri- 
cultural and business groups. 
F. L. VanNortwick, director 
of truck sales of the Dodge 
Division, announced the two. 
part 75-minute long subject 
as especially directed to agri- 
cultural and business groups. 
Each half of the film com- 
prises a complete film. 


Byron, Inc. Names Redford As 
Assistant to the President 
@ Rooney B. Raprorp, for. 
mer Head of the Visual In- 
formation Section, U. 8. Soil 
Conservation Service and a 
producer of instructional, 
documentary and advertising 
films, has joined Byron, INc., 
Washington, D. ¢ 

Radford completed a con 
tract for the direction of 
twelve reels of U. S. Navy 
training films, produced by 
Byron, Inc., and recently ac 
cepted the full-time position 
as Assistant to the President 
of the Byron organization. 


Atlas Opens Downtown Chicago 
Office and Screening Facilities 
@ Arias Fum Corporation, 
Chicago and Oak Park, Ili 
nois, film production and 
laboratory organization, has 
opened downtown offices and 
a modern screening room to 
improve customer service Ccon- 
tact as well as serving 4 grow 
ing clientele in tv. films. 

The new quarters are lo 
cated in the 228 North La- 
Salle Building. A special fea 
ture is a television projection 
setup which shows clients and 
agency planners their new 
productions in a simulated 
tv. console setup 


Du Pont Photo Products Dept. 
Opens District Office in Texas 
@ Tur Pruoro Propucrs De- 
rartTMeNtT of the Du Pont 
Company has announced the 
recent opening of a district 
office in Dallas, Texas, lo 
cated at 306 Tower Petro 
leum Building H. 
Bearnowr is the district man 
ager in charge. The new of 
fee will handle Du Pont’s full 
line of trade, industrial, x-ray, 
and motion picture photo 
graphic products, serving nine 
southern and southwestern 
states 
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for finer definition! 


COMPARE... 


for cleaner, whiter whites! 


Ansco Color Type 238 
16mm COLOR DUPLICATING FILM 


for faithful color reproduction! 


| Chicago and 
Hollywood 


Ansco, Binghamton, New York. A Division of Genera! Aniline 
& Film Corporation. ‘‘From Research to Reality”’ 
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Modern’s Standards of Performance 
_ for Sponsored Film Distribution 


ss HE BASIC operating principles and services which Modern Talking Picture Serv- 

ice, Inc., and its 26 regional }6mm film exchanges apply in the distribution of more 
than one hundred major sponsored film programs have been developed during more 
than 15 years of experience. Primarily we provide quality and precision in each of the 
following services: 


6. 


Promotion of the film to selected categories of equipped audiences. 


. Bookings w the exact type of audiences specified by the sponsor. 


. Adequate advance notice w the sponsor giving complete audience names, per- 


son in charge and mailing address of booking arrangements. 


A properly signed report card for each booking. 


. A monthly statement itemizing attendance figures for each booking in terms of 


men, women, boys, girls, and totals. 


A monthly statement showing wral bookings, total showings and total attend- 
ances of men, women, boys, and girls, arranged alphabetically by states. Cur- 
rent, previous and cumulative over-all cotals are also reported. 


. Special reports of numbers of bookings and attendances in various classes of 


audiences showing attendance averages for each separate class. 


. Periodic reports w the sponsor giving audience reaction. 
. Proper care and physical handling to insure maximum life of prints. 
. Responsibility for print inventories. 


. Audience confidence in Modern inspired by the excellence of its programs and 


service. 


Economy of operation -— securing more bookings per print per month — al- 
lowing better market coverage with lower capital investment in prints. 


These standards and services will increase the effectiveness of your film program whether 


directed to internal, dealer, mass consumer audiences, or other specialized fields — with 


proven economies. Specific details about our services are available on your request. 


RN TALKING PICTURE SERVICE, INC. 
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DuMont Predicts 15° Sales Hike 
in Talk on TV Film Commercials 
@ In an address to the Radio and 
Feleviion Institute of Pennsvi 
vania State College at State Col- 
lege, Pa. Dr. Allen B. DuMont, 
head of the DuMont Laboratories, 
predicted that a 10 to 15°, in 
crease in the nation’s overall busi 
ness activity would be scen as a 
direct result of television 

Dr. DuMont backed up his 
prediction by citing the experi 
ence of the McCann-Erickson Ad. 
vertising Agency which recently 
stated that 25 of is television 
clients have seen sales increases of 
from 19 w 37°), in television mar- 
kets as opposed to sales in non TV 
areas, and the Kraft Company 
whose Philadelphia brand cream 
cheese has jumped 30°, in sales 
in cities where the Kraft TV 
Dheater program is telecast 
Cornell Shows A-V Utilization 
@ Summer session students and 
the general public now have the 
opportunity to sample the various 
types ol audio-visual materials 
being attempted by labor, man 
agement and the public agencies 
at the New York State School of 
Industrial and Labor Relations at 
Cornell University 

Shown twice each week, the 
series will include films and re 
cordings from both labor and 
management poimts of view on 
grievance handling, industrial re- 
lations operations, the farm labor 
problem, human relations and 
communications in industry and 
other umon and management 
problems 

“Films and audio aids in indus 
trial and labor relations are as 
suming an increasingly important 
role in communications in our 
country,” states Professor |. | 
Jehring, in charge of audio-visual 
vids at the school. 

“Management and union or 
ganizations are spending hundreds 
of thousands of dollars yearly for 
the production of these modern 
communications tools.” 


RCA Custom Records Lowers Costs 
@ New, low price and ordering 
policies have been inaugurated by 
RCA Vicror Custom Recorp 
Sates and will become effective 
immediately 

Applying to orders of all shel 
lac-type and plastic pressings, the 
revised price structure lessens sub- 
stantially the differential between 
prices for initial orders and those 
for re-orders 

This new policy will enable 
RCA Victor to handle competi 
tively orders and re-orders of small 
as well as large record customers. 
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Professional Results 
in magnetic tape recording for the classroom 


Popular Prices 


The Soundmirror gives schools the soundest value in a tape recorder. It is 
priced within reach of the budget—yet it has features usually found only 
in the highest-priced equipment. Created and made by Brush, it offers years 
of quality performance in special school models starting at .. . . $199.50. 


_--- THIS BRUSH MAGNETIC HEAD 
RECORDS WITH 
THE HIGHEST FIDELITY 


therefore puts down on tape a true recording of 
the live voice or instrument. The Brush magnetic 
head costs much more to make, but adds little 
to the price of your Soundmirror. 


THIS SPEAKER “PLAYS BACK’ 


“ WITH THE HIGHEST FIDELITY 


Pg because it is an RCA high-quality accordion cone 
speaker. Brush consistently brings you the finest 
—and in the Soundmirror you get superior 


New Educational Model Soundmiror, in bleed or and superior reproduction. 


from room to room. Model illustrated, $259.50. 


THE BRUSH DEVELOPMENT COMPANY. Department B8 
BY 3405 Perkins Avenue, Cleveland 14, Ohio 


: Gentlemen: We're interested in hearing more about the Brush exclusive dealer 
{ franchise for SOUNDMIRROR. 


for more than 10 years leaders in magnetic recording pei ples ys 


My Name 


Street 
City . ton State 
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LENS-EVE VIEWS ALONG 


« (Right) Plenty of prep 
aration precedes camera 
action at the Chicago 
studios of Sarra, Ine 
where director Harry 
Lange (right) is explain 
ing things to actress Eu 
genie Carleen. Filme in 
work were TV commer 
clale for Chicago Chrys 
ler dealers, produced via 
the Olian Advertising 
Company of Chicago. Hal 
Schuliman, sesietant i 
rector, is helding the 


Sarre slate at left 


THE CURTIS FILM GOES ABROAD 


OLYMPIC TEAM REUNION 


era 


THE PRODUCTION LINES 


SAFETY WINNER 


+ (Left) Canada’s Mini« 
ter of Transpert, The 
Hen. Lienel Chevrier, 
(right) reeeives national 
first award plaque for 
the Canadian Dept. of 
Labor film “Safe Cloth 
ing” presented by Wil 
liam Englander on be- 
half of the National Cor .- 
mittee an Filme for Saf»- 
ty. National Film Boa:d 
of Canada produced the 
oecupational safety price 
winning sound film 


* Forty prints of “Maga- 
zine Magic” the film story 
of The Curtis Publishing 
Company were presented 
to Edward W. Barrett 
(left) Assistant Secre- 
tary of State, by E. Hu- 
ber Ulrich, Assistant to 
the President of the Pub 
lishing Company. Films 
will be used abroad by 
U.S. Information officials 
U.S. versions have been 
seen by millions in recent 


nationwide showings 


* Three Olympic swimming teem- 
mates, John Faricy and Oliver Horn, 
shown at left with Hawaii's Duke 
Kahanamoku (center) were re-united 
when the Duke visited Detroit rv 
cently. Kahanamoku was a membe 
of the 1912, 1920, and 1924 Olympk 
swimming teams. Horn, FParicy, and 
Jamison Handy were hie teammates 
in the 1924 contests in Paria. While 
at the Jam Handy Detroit studios he 
saw siow motion pictures of current 
swimming champions. In Hawaii, 
Duke Kahanamoku is sheriff of Hon 
olulu county, the largest county in 
the world (JHO Photo) 


New Otis Elevator Sound Film 
@ Major developments in vertic al 
transportation are shown in the 
new Otis Elevator Company color 
motion picture Skylines Uniim- 
ited, produced by the Jam Handy 
Organization. Pioneer phases two 
mexlern clectronics are shown in 
the fim available from 
Otis’ headquarters, 670 Fifth 
Avenue, New York City 

Heavy Film Production Demand 
Reported by Audio, New York 
@ Avow Inc. re 
ports a current production she 
dule of 29 hims—over eighty reels 

most of which will be filmed in 
color 

Dealing with a variety of sub 
jects including public relations, 
sales training, teacher traming, 
medical instruction, technical 
demonstrations and general educa 
tional treatments promoting serv 
ices and products, these films will 
be shot in sixteen states with 
Louisiana, Texas, California and 
the Middle West scheduled for 
most of the work 

Over 50°, of the jobs in prog- 
revs has been instituted since mid- 
vear for release in the late tall or 
early winter suggesting a full year 
for sponsored 

Among the 
hims are A.T. & T., American Gas 
and Electric, American Plant Food 
Council, American Cancer Society, 
Anaconda Copper Mining Com 
pany, Babcock and Wilcox Com 
pany, Chilean Nitrite Educational 
Fihyl Corpora- 


sponsors of these 


Bureau and the 
thon 

Others to come out with new 
motion pictures will be the Invest 
ment Bankers Association, Me 
Graw- Hill Book Company, Na 
tional Board of Fire Underwriters, 
Texas Company and the U.S. Air 
Force, Navy Department and the 
State Department 

>. 


Viewmaster Presentations Used 
by Poloris Company Salesmen 
@ Missionary men of the Poloris 
Company, makers of pain-reliey 
ing dental poultices, are using a 
Viewmaster presentation in tell 
ing their story to dentists 

\ seven frame, stereos col 
or film mounted on a wheel is 
used to tell the story ol a puppet 
with a terrible midnight tooth 
whe who uses Poloris on her den 
tist’s advice and finds relief until 
he can cure the toothache’s cause 


the day 


Henry and Bireet La Mothe 


designed the puppets and sets; 


Transhim the photography 


Excerpts from Lives of Woman's Dey 
Readers Shown on |0-Minute Film 
@ Tu show the place Woman's 
Day Macazine occupies in the 
lives of its readers is the job of 
the new Sarta production for this 
sixth largest magazine in national 
circulation 

Prepared under the supervision 
of Donald P. Hanson, publisher, 
the ten-minute color slidehilm re- 
produces excerpts from a cross 
section of 745,000 letters received 
last vear by Woman's Day, com 
menting on content and policy of 
the magazine sold only in A & P 
Supermarkets and stores. 


“Trees to Tribunes” Shown Overseas 
@ Trees to Tribunes, which fol- 
lows the production of the Chi- 
cago Tribune from the felling of 
a tree in Canada to the finished 
copy on the streets, has been re 
ceived enthusiastically by 7,169 
persons in Delhi, Bombay and Cal 
cutta, India, via State Department 
overseas release 

Being handled in seventeen for- 
eign countries and the United 
States, the film, produced in both 
black and white and technicolor, 
was shown at journalism exhibi- 
tions in each of the three cities. A 
copy also has been lent to 4 mis 
sionary group who will show Trees 
to Tribunes in Bengal 

The film is also being widely 
distributed to U.S. audiences. 
Display and Packaging ry 
Shown in Canadian Food Store Film 
@ Batarctirr Center, a film 
on efhcient self-service food stores 
and attractive packaging methods, 
has recently been released by 
CANADIAN INDUsTRIES LIMITED OF 
MONTREAL. 

Produced in l6mm color by 
Crawley Films Limited of Ouawa 
and Toronto, the motion picture 
is based on a recent survey made 
for CIL which indicated that 
45.3%, of all purchases in food 
stores are unplanned — made on 
impulse. It shows how the mer- 
chant can increase profits by 
siudving his customers’ needs both 
in the lay-out of his store and in 
attractive product displays. 


Jam Handy Plays Host to 

U. of Michigan's A-V Students 

@ University of Michigan audio 
visual class members were recently 
guests of The Jam Handy Organi- 
zation tor a tour of the Organiza- 
tion's audio-visual facilities in 
cluding a visit to the art depart 
ment, slidefilm library and the 
Jam Handy sound motion picture 
studio, A showing of educational 
slidehims produced by Jam Han- 
dy climaxed the tour, 


BUSINESS SCREEN MAGAZINE 


& 
4 
4 SPOTLIGHT ON TV FILM PROGRAMS 
* 
|, 
4 
@ 
4 
i 


He 
boop: 


bnap...mel 


oredt mili? eeonizud 
dorg bai 
todt bo po 


We specialize in developing good film ideas 


that help solve problems... 


YOu'RE LOOKING AT A FILM .... 
from the business side of the cellu- 
loid. Things look a lot different from 
this point of view: To the conscien- 
tious producer of commercial films 
—and especially to his client — the 
only successful film is one that 
solves a specific business problem. 

Because we understand that the 
finest production dramatically, tech- 
nically or story line-wise, is a flop 
unless it solves the client’s problem, 
our philosophy and technique of 
filmaking starts from the premise 
thet every successful business film 
must do a specific job. The day may 


come when businessmen will buy 
films that merely entertain or self- 
glorify — until it does, we'll con- 
tinue to make films that solve busi- 
ness problems. 

For more than a decade, Films 
for Industry has been solving im- 
portant problems for its clients. 
Perhaps that is why it has grown 
to be one of America's most impor- 
tant producers of business films .. . 
with one of the largest, self-sufficient 
studios in the industry ... and many 
of the country’s largest business in- 
stitutions among its clients. 


If you have a problem in your 
business, why not tell us about it? 
We'll show you some of our films 
(which will give you an idea of our 
scope, of our technical perfection 
which is recognized throughout the 
industry) but they, after all, are 
solutions to the other fellow’s prob- 
lem. Then . . .. we'll come up with 
a complete plan for solving YOUR 
problem .... story line, sketches, 
shooting script, budget, etc. There 
will be absolutely no obligation of 
any kind. 

We have that much confidence in 
films that solve problems. 


FILMS FOR INDUSTRY, INC. 


NEW YORK—135 WEST 


52nd STREET @ PLAZA 3-2800 


PHILADELPHIA—1700 WALNUT STREET @ KINGSLEY 5-0831 
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The seed 20 mins. 
for and the discovery of tetracthy! bead by 
Je, and its on 


“IN THERE STRENGTH” 20 mins. 


importance of savings banks to the individual, 
the community and the nation 


“WHAT you 
about great State and its railroad 


Send for! | 
REWRACTS ABOUE AUDIO” 


x 


ING 


PICTURES 
oF MARSTON YORE, N. 


AUDI 


NINTH AVENDE 


UCERS. 


l= 
o* 
\ “FRO MACHINES” 10 mine 
“AMER OF THE PUTUR 10 mine 
f . 10 ales. 
PAS ‘ a series of one-reel theatr: 10 mins. 
7 © of Life. ‘ca! films on the 
: American 
if 
| 
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right off the reel 


NATIONAL SECURITY INDICATES NEED FOR TRAINING PROGRAMS 


HERE ARE OBVIOUS SIGNS of grave 

need for public education and group 

training all along our national defense 
lines. Civil Protection, already far advanced 
in Britain, involves group cooperation, swift 
and effective action by trained individuals, 
and a clear understanding of techniques that 
may mean the survival of this free nation. 
Washington can do something about it. The 
tools and the men to use them for the devel 
opment of clear and understandable educa- 
tional materials are present among the fifty 
or more factual film producers who assisted 
in the production of thousands of World 
War II training films for the Army, Navy, 
Air Force, U.S. Office of Education, and the 
War Production Board. 

Out across the country there are 200,000 
sel-equipped audiences owning their own 
l6mm sound motion picture projectors who 
can also be mobilized through professional 
services already familiar with their interests, 
booking habits, and their location. 

Above all, this is no time or place for 
experimentation except possibly in the area 
ol integration of training tools and the broader 
use of such effective techniques as are now 
possible with real economy and flexibility 
through the medium of sound slidefilms. The 
experts responsible for millions of carefully 
spent commercial film production dollars are 
at hand to advise — call them in. 


Cleveland Merits All The Editorial Space 
Available — Other Cities Please Copy! 

® An unusual departure in our editorial con 
tent is indicated by the space given to two 
recent Cleveland, Ohio, film promotions. This 
city has assumed a rare degree of film leader 
ship as evidenced by its cooperation with the 
Cleveland Management Clinic (see pages 20 
and 21) and the success of its third annual 
Film Festival (pages 28 and 29). 

This has also afforded the Editors an oppor- 
tunity to focus attention on the audience 
selections of outstanding films made at these 
two events. The films selected were already 
culled from many possible titles as the “best 
available” in each particular subject area. 


Comparative Rate Schedule Provides Vital 
Information to Both Sponsors and Producers 
*® A second printing of a revised comparative 
rate schedule covering the shipment of a typi 
cal 5-pound film package between eight rep- 
resentative U.S. cities appears on page 30. 
The tacts which these figures reveal must 
be considered against the pattern of over: 
whelming audience demand for useful factual 
films across the country. Only the most efhoent 
means will assure the full value of this power. 
ful medium to those who have the kind of 
hims audiences ought to see — and want to see. 
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Brief Notes and Editorial Comment: 
® The Kansas City Public Library has just 
instituted a community film program. Bertha 
Landers, formerly in charge of the Dallas 
Public Library Film Bureau and lately of the 
Peoria Public Library, has taken charge of 
this new activity, according to Richard Sealock, 
Librarian. 
® 59 member states attending the UNESCO 
General Conference in Florence, Italy, ap- 
proved the new convention permitting “edu 
cational, scientific and cultural films, filmstrips 
and sound recordings” to cross the world’s 
frontiers duty free. It will be open for signa 
ture at Lake Success, New York, shortly and 
will come into force following ratification by 
ten countries, 

Oil Industry Service Center Show Attracts 
Throngs at the Chicago Fair of 1950 


*® Holding their own among the thousands ot 
“live” exhibits at the Chicago Fair of 1950, 
hims performed a first-rate public relations 
job tor the oil industry via the eighteen l6mm 
sound motion pictures which were shown in 
the Oil Industry Service Center theater. 

According to Douglas Campbell, chairman 
of the public relations and publicity commit- 
tee for the Oil Industry Service Center, “The 
films relate the story of petroleum from dis 
covery through production, transportation, re- 
fining and marketing, as well as the general 
development of the oil industry over the last 
years.” 

The Last Ten Feet, of the Oil Industry In 
formation Committee and one other film were 
shown at every show, which ran about 45 
minutes with intermission between shows to 
permit change of audience, Other films were 
Evolution of the Oil Industry, Birth of an Oil 
hield, Deep Horizons, Oil for Tomorrow, Pipe- 
line, Romance of Two Hemispheres, Story of 
Gasoline, Story of Lubricating Ou, New Ways 
to Do More with Farm Power, Miracle in Para- 
dise Valley, Lubrication, Petroleum Opera 
tions in the Gulf of Mexico and Desert Ven 
ture. 

In addition to the theater, the Oil Industry 
Service Center had an outdoor pavilion with 
umbrellashaded tables, lounge chairs, rest 
rooms and telephones. Foot vibrators and 
vibrating chairs were also available to help 
relax the foot-weary traveler. 

Among the seventeen participating com 
panies sponsoring the Center were Cities Serv 
ice, Comtimental QOuil, Deep Rock, Du Pont, 
Ethyl Corporation, Globe Oil & Refining, 
Phillips Petroleum, Pure Oil, Shell, Sinclair, 
Socony-Vacuum, Standard Oil Company (In 
diana) and Texas Company. 


FAIR VISITORS SEF FILMS 


THis MODERN PYLON fowered over the Oil 
Industry's Service Center and Theatre at the 
Chicago Farr of 1950. 


Next snowine: 10 A.M, says the clock at the 
Ou Theatre entrance above. Below: one of 
the regular crowds seeing oil industry films, 
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Here's a Noteworny Example of Group 

Cooperation That Brought Film Ideas 

to an Important Midwestern Meeting 


LEVELLAND, OHIO has « wav with 
films Sot the honed that feature Gra 
tiles ples jue draw! but 
the ptures which bring all the know-how 
aml informative tacts that he ip understand 
the complex world in which we lwe and 
werk. They khoow how to use these in Cleve 
lam! and, more important, they've learned 
the technique of showing others how to get 
amd wee them, too 
The example is this years first full 
wale Cleveland Managemem Clini staged by 
the Cleveland Chapter of the Society for the 
Nuelvancement of Management. Alter two pre 
views one day conferences, the So 
decided t uy a bigget better man 
agement conlerence than was ever held in 
Cleveland — of perhaps anywhere in America 
19%). Accordingly, fourteen other protes 


sional organizations accepted the S.A.M.'s 


te tie tprate im a tweoday clin 


which featured six comcurrent session two 
single speaker conferences, two five-man clin 
me; aml numerous s«reening sewions, Iwo 
“reening rooms operated simultaneously on 
morning and afternoon schedules during the 


tweeday meeting 


1500 corporation presidents, peronnel di 
rectars, enginesrs, (ramming director, and pro 


lowors came to the conference. MI of thes 


attended cight screening sessions arranged by 


ti herman 


Ruth Thomteon, bducation Consultant 


Reard, Cleveland 


Leshe Prve, Cirve nd is: Mdvs Margaret 


One Of The Two Screening Rooms In Reyular Use At The Cleveland Clinu 


Films Join a Management Clinic 


SCREENINGS FORM INTEGRAL PART OF CLEVELAND MANAGEMENT SESSIONS 


Cleveland Film Council to show 53 carefully 
selected “management-interest™ sound films 

The film sessions covered five general sub 
jects areas, namely: |. Industrial Relations; 
Marketing: Industrial Engineering; 4 
Production; and 5. Finance. “Oscars” were 
awarded im cach classification, according to 
the votes of audiences seeing the films. Each 


Asove include toa front row: Donald F. 
Shepard; Fern Long, 
Donald H. Sunderiin, Sunderlin Org.; Virginia 
Library: and Gilbert Lefton, Academy Films. Second row (1. to 1.) are 


abeth Hunady, Cleveland Public Library: 


Brown, Cleveland Museum of Art; Bernard 


Miller, Clark Controller C. Dower, Gen 


eval Dale R. Cannon, White Sewing Machine Corp Third row (te r.) are Dean 


Turner, Mandard Onl Russell Sanne 
ne Card Pul 


Wilding Picture Productions; Robert C. Rick 
Charles Cleminshaw, Parker Appliance Co John W. Reid, 


Cleeeiand Cotiege md W } l aganke Church School Pictures 


20 


member of the audience was asked to indicate 
the films he had seen and the one he thought 
did the best job for which it was intended. 

A system of weighted votes was used; thus 
if a person saw but three films in any one 
class, his weighted vote for his favorite film 
would be 3 as compared to 6 for the person 
who saw 6 films during the same morning ot 
alternoon session. 


Five “Oscar” Awaraps Were Secectep 


i) management executives attending the 
Industrial Relations screenings voted The 
Price of Freedom, a National Association of 
Manutacturers’ film produced by Apex Film 
Corporation as the “oscar” winner in that 
section. 

The Cheese Family Album, a colortul sound 
film on the legends behind the famous cheese 
brands, won an “oscar” for the Kralt Foods 
Company and for Wilding Picture Produc- 
tions, Inc., its producer. Attendance at the 
Marketing Division screening was 6 

138 executives vored 4 Farr Day's Work as 
their first choice in Industrial Engineering 
films section, It was originally produced for 
the Procter & Gamble Company by Films for 
Industry, Ine 

The Human Bridge, produced for the Ford 
Motor Company by Raphael G. Wollf Stu 
dios, was voted the best of the Production 
films at screenings attended by 52 

The filth “oscar” award was made in the 
Finance Division where the Coronet Instruc 
tional Film What /s A Corporation? was first 
choice among 33 previews. Incidentally, this 
presentation was made at the recent National 
Audio Visual Association Convention in Chi 
cago where Ellsworth C. Dent received the 
Cleveland “oscar” from Leslie Frve, chairman 
of the Finance Division film program. * 
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FILM PREVIEW GROUPS 


MARKETING COMMITTEE MEMBERS were 
(lto r) W. Laganke, Donald Acker. 
man, Ruth Thompson, and Russell 
Sanner, chairman. Committee pre 
mewed over 2 million dollars in recent 
productions for the clinic. 


I WO INDUSTRIAL RELATIONS committee 
members were (left) C. ]. Dover, Com- 
munity Relations, General Electric 
Company, Lamp Dept. and Bernard 
W. Payne, chairman of that Commit- 
tee and president of the B. W. Payne 
Film Service, Cleveland. Seven titles 
were finally selected by this group for 


clinic screenings. Samuel EF. Davies, 


Winifred K. Slenker, Charles E. Boley, 
and Donald E. Helmuth were other 
committee members. 


MEMBERS OF ADMINISTRATION Commit- 
tee were (le{t below) Elixabeth Hun- 
ady, assistant, Film Bureau, Cleveland 
Library and Leo 8. Rosencrans, writer, 
Wilding Picture Productions, Inc. 
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Clinic Film Selections 


INDUSTRIAL RELATIONS FILMS 


Enterprise Cluett, Peabody Co. 
Going Places Harding College 
Letter to a Rebel Small Bus. Econ. Fdn 
Make Mine Freedom Harding College 
Of This We Are Proud Kelvinator Corp. 
Price of Freedom* . National Assn. of Manuf. 
Unseen Horizons Ohio Oil Company 


MARKETING FILMS 


All | Can Do Cooper's, Ine. 
Before and Alter Alexander Smith Co 
Big Tim Fimken Roller Bearing Company 
Cheese Family Album* Kralt Foods Co. 
Demonstrate to Sell . Westinghouse Elec. Co. 
Endless Engineering Rubber Co. 
Farewell to Blue Monday . Los Angeles Soap 
Found Money . Inland Marine Underwriters 
Last Date ... Limberman'’s Mutual 
The Magic Key Raphael G. Wolff Studios 
The Road to Opportunity Fuller Brush 
Roots in the Soil Deere & Company 
Selling Against Resistance Dartnell Corp. 
Speed Nuts Tinnerman Products Co. 
Television Spots Wilding Picture Prod. 
Time for Living American Inst. of Ldrg 
Iwo for the Money Remington Arms 
Workhorse on the Farm 

Willys-Overland Motors 


INDUSTRIAL ENGINEERING FILMS 


And In Return U.S. Steel Corp, (Pitts.) 
Dollars and Cents Marshall Field & Co. 
Dusting American Tel, & Tel. Co. 
The Easier Way General Motors Corp. 
\ Fair Day's Pay Procter & Gamble Co. 
\ Fair Dav's Work* Procter & Gamble Co. 
Farm Work Simplification . Sinclair Ref. Co. 
Flow Process Chart Library of Congress 
Is This Tool in Your Kit? Republic Steel 
Machine Tools and Motions 
General Motors Corp, 
Pictorial Study of Methods 
Improvement Principles 
Saginaw Steering Gear Div. of G.M, 
Stockroom Sam Marshall Field & Co. 
Work Simplification (Clerical) 
Standard Register 


PRODUCTION FILMS 


Highway to Production Cinn, Mill. Mach. 
The Human Bridge* . Ford Motor Company 
Materials Handling General Electric Co. 
Multipress Goes Hollywood . Denison Engr. 
Muscle Strains Bray Studios, Inc. 
Trail of the Rocket Oldsmobile Div. 


FINANCE FILMS 


Distributing America’s Goods E. B. Films 
G. E. in “47 General Electric Co. 
General Mills Today General Mills 
Going Places Harding College 
Money at Work N. Y. Stock Exchange 
What Is a Contract? Coronet Inst. Films 
What Is a Corporation? . Coronet In. Films 
Work of Stock Exchange .. Coronet In. Films 
* Denotes Winner of Management “oscar” 


TEAMWORK FOR A-V PROGRESS 


PRODUCTION COMMITTEE MEMBERS were (lto 
Robert C. Rick, Amencan Greeting Card 
Publishers, Mrs. Margaret F. Brown, 
Cleveland Museum of Art; and Dale R. Can- 
non, White Sewing Machine Corp. (chairman), 


ANOTHER MARKETING COMMITTE! group (itor) 
Russell Sanner, chairman, Wilding Picture 
Prod.; Ruth Thompson, av consultant; Don 
ald FE. Ackerman, of Ackerman & Shepard; 
and W. FE. Lagenke, Church School Pictures. 


INDUSTRIAL ENGINERRING COMMITTER members 
are (1 to r) J. Henry Miller, Clark Controller 
Co.; Donald H. Sunderlin, Sunderlin Organi- 
vation; Fern Long, Cleveland Public Library; 
and John W. Reid, Cleveland College. 


FINANCE COMMITTEE MEMBERS (1 lo are 
Gilbert Lefton, Academy Film Service; Charles 
E. Cleminshaw, Parker Appliance Co.; Vir- 
gima Beard, Head of Film Bureau, Cleveland 
Public Library; and Leslie E. Frye, chairman. 
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THIS GRIPPING NEW SAFETY PICTURE SPONSORED BY THE 
MOBILOIL COMPANIES RATES AS ONE OF THE YEAR'S BEST 


HIS LAND OF OURS ix blewed with 
more automobiles per capita than any 
on carth; it is also cursed 
with a greater toll of killed and maimed 
through highwuy accwtients than have been 
lot in wartime. The crucl, cold estimate is 
that the one fatality will 
have been recorded within the next vear 
Powerful weapom of idea communication 
are needed to iopres on all the people the 
plain truth that indifference and carclessnes 
are the principal causes of this useless waste 
of human life. It is no comecidence that soux 
of the most powerful, hard-hitting factual 
films have recently appeared to help meet 
this challenge, notably Last Date, Miracle in 
Paradive Valley, Sate As You Think, and 
That They May Live 
Rareo as One oF 
\ really great new film has now joined 
battle with the ftorees of indifference Ind 
Then There Were Four sponsored by Gen 
eral Petroleum Corporation, must inevitably 
be rated as one of the finest examples of the 


thought-provoking, resuliful power of the 


low Ma All has gue d reason to 
worry about Ruddy MeCall's reckless dru ing 


factual screen. For here is the best in profes 
sional creative and production tee hnique, 
combined with topflight talent, to bring 
forth a finished film that will have sufficient 
prints to serve literally millions of Americans 
before this vear is out 

All of the Mobiloil companies, General 
Petroleum Corporation covering the west 
the Socony- Vacuum Oil Company, Inc. in the 
east, and the Magnolia Petroleum Company 
in the south, will take part in this campaign 
In its first phase theatrical bookings of 35mm 
prints have included such first run houses as 
the Roxy in New York, leading theatres in 
Seattle, Chicago, and Hartlord and the entire 
Imermountain Chain of 21 houses 

Has Every Tor INcrepient 

From its very inception, dnd Then There 
Were Four was carefully planned as a fitting 
successor to General Petroleum’s previous re 
lease That They May Live which has been 
seen by over five million people in the west 
since its release in 1947. An analysis of exist 
ing safety films made by John J]. Hennessey 
of the company’s public relation and adver 


De. Manns thinks his “minor violation” 


should be overlooked by the traffic judge 


tising agency (West-Marquis, Inc.) brought 
out two salient factors: (1) the need for iden- 
tilication between the screen and the au- 
dience; and (2) the need for sufficient enter- 
tainment value to stimulate interes im the 
subject. Los Angeles Police Department safety 
officers confirmed these needs from their as 
signments which included showings of safety 
pictures to thousands of audiences of all types. 

The critical turning points in the making 
of this kind of really compelling picture were 
certainly then the story treatment, the pro 
ducer, and the casting. To Charles A. (Cap) 
Palmer go full honors for the emotional im 
pact and convincing lines which this screen 
writer of Lost Boundaries brought to the film. 
The enthusiasm generated by his script was 
spontaneous and brought from W. B. Curtis, 
manager of the Public Relation Department 
of General Petroleum not only full approval 
but an expansion of the first contemplated 
budget, which was heartily endorsed by Clar-. 
ence S. Beesemyer, executive vice-president of 
the company. 


Propucer Forenis Teese STANDARDS 


Roland Reed Productions, Inc. was selected 
by thorough analysis as the producer, with 
Guy V. Thayer, Jr., as associate producer and 
Frank Strayer, director. Casting proceeded 
with the utmost care (as its final excellence 
certainly contirms) and the same painstaking 
effort went into shooting and the cutting 
stages. The final elements of narration and 
music assured the film's national significance 
as Academy Award Winner James Stewart 
accepted the key role of narrator; an original 
music score by the notable composer and con 
ductor Eliot Daniel “set” the mood and tem- 
po of the taut, dramatically unfolding story. 

You have to see this picture to appreciate 
it. Five typical Americans, whom you get to 
know and like, start out on their daily jobs 
one morning but only four return home that 
night. You don't know which one will never 
return until the final moments of the film. 

It's easy for any group audience to see And 
Then There Were Four. Anv one of the 26 
regional exchanges of Modern Talking Pic- 
ture Service, Inc., national distributor of the 
film, will book the film on request. For plant, 
office, or any kind of showing, though, you'd 
better reserve early. We predict an overwhelm. 
ing demand for one of this year's top pictures. 


Jor Krowun is a happy father but thinks his 
faulty brakes won't cause trouble. 
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He Detco Propucts Division of General 
Motors Corporation produces a con 
siderable range and quantity of frac 
tional horsepower motors, the industrious 
little giants of the home appliance, automotive 
and machinery field. Said to be the world’s 
largest. producer of these power packages, 
Delco also makes larger industrial motors and 
shock absorbers. Delco’s product line opens a 
new and highly informative sound motion 
picture and also gives it the appropriate title 
~ Motors on Parade. 

The stop-motion parade of Delco motors 
against a background of the Delco plant 
(shown in three dimensions through the use 
ot forced perspective, see illustration right) 
takes just one of the picture’s 26 minutes of 
screen time but its fascinating technology and 
original musical score exemplify the produc- 
tion quality of this film. 

The Jam Handy Organization, producer of 
Motors on Parade, earned sponsor commenda- 
tion from Delco for “the amount of interest 
shown in our film... convinced it is a real 
selling tool.” 

Motors on Parade was premiered in Dayton’s 
Hotel Biltmore at a dinner meeting of Delco 
customers, suppliers, United Motors Service 
and General Motors Overseas representatives. 
Among the 300 in attendance were H. Donn 
Keresey, president of Anaconda Wire and 
Cable Company, who was guest speaker at 
the- dinner. GM officials present included 
William F. Hufstader, vice-president, Distri- 
bution Policy Group; Frank H. Irelan, gen 
eral manager, Delco Products Division; and 
E. R. Godfrey, vice-president, Dayton House- 
hold and Appliance Divisions. United Motors 
Service representatives, who merchandise Del- 
co Motors in the field, indicate especial interest 
in the film's technical interpretation and as 
an aid to their work in the field. 


It's A Story OF AMERICAN ENTERPRISE 


As Parker Fennelley, well-known character 
player of stage, screen, and radio, narrates the 
Delco story, a typical American business suc- 
cess story is unfolded. Today's electric motors 
are improving living and working conditions 
in the home, factory, and office, on the farm 
and in transportation. Mr. Fennelley follows 
up the picture’s closeups of these points by 
tracing the history of Delco via a company 
album. 

From the original Kettering drawing of an 
ignition system, of Deeds’ Barn, the birthplace 
of Delco, the picture swings to a modern 
production sequence showing the actual pro 
duction, assembly, testing and inspection steps 
in making Delco motors and shock absorbers. 


CUSTOMERS AND Prospects Primary AUDIENCE 


Although interest in this film will be quite 
general, its primary audiences are Delco’s cus- 
tomers and prospects. These include original 
equipment manufacturers, industrial motor 
buyers and the replacement market. In a single 
customer organization, Delco’s Sales Depart 
ment might arrange a showing for top manage- 
ment, followed by other showings to the 
manufacturer's service, sales, and engineering 
departments. 

Showings are arranged through Delco’s Pub- 
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Motors 


Parade 


* * 


NEW DELCO PICTURE 
SHOWS PRODUCT LINE 


lic Relations, Sales Department and Service 
Departments. All showings are coordinated, 
however, through the office of Mr. Fred Hobbs, 
Public Relations Department, Delco Products 
Division of General Motors, in Dayton, © 


Audience Meets “The Torch” 
In This New Fire Safety Picture 


Sponsor: The National Board of Fire 
Underwriters, 

Title: The Torch, 1114 min., color, slide 
motion lémm, produced by the 
Pathescope Company. 


*® This film points out that people who 
try to save a few seconds by ignoring 
simple fire safety precautions often lose 
their homes and sometimes their 
lives. It features a cartoon character, 
“The Torch”, who prompts one careless 
citizen to toss a cigarette out of an auto- 
mobile, and the result is a raging forest 
fire. He convinces a woman that she 
should go ahead and clean her gloves 
with gasoline “just this once”, and her 
home is destroved. 

The Torch is available for free book- 
ings from The Bureau of Communica 
tions Research, 13 East 37th Street, New 
York, cast of the Rockies, and from The 
National Board of Fire Underwriters, 
1014 Merchants Exchange Building, San 
Francisco 4, California, in the west. 


“The Torch” gives some bad advice. 


INTRIGUING STOP-MOTION SEQUENCE tn produc: 
tion at Jam Handy studios for the new Delco 
sound motion picture “Motors on Parade.” 


Railroad Employees Attend Classes 
In a Unique Mobile “School House” 


*® One of the most unusual industrial class 
rooms in the country is the traveling railroad 
car staffed by Ray F. Winters, Air Brake 
Consultant of the International Correspond 
ence Schools and instructor to some two thou- 
sand locomotive engineers, firemen, carmen, 
diesel maintainers, air brake servicemen and 
various railroad officials each year. 


Iwo ICS Cars ror Ran EmPLovers 

Winters’ traveling schoolroom is one of two 
ICS cars which bring classes to employees of 
such railroads as the Illinois Central, Erie, 
Chesapeake & Ohio, Baltimore & Ohio and 
many others. It contains a classroom at one 
end and living quarters for Mr, and Mrs, 
Winters at the other, The on-the-job instruc: 
tion given is a part of the regular ICS course 
on Air Brake Operation and Maintenance, 
which every railroad operating man must be 
familiar with, It is the only one of four hun- 
dred courses given by ICS in which the instruc 
tor comes to the students. 

In teaching his subject Winters uses spe- 
cially prepared ICS motion pictures and 
slides, as well as models and the brake, itself. 


ON-THE- JOB LNSTRUCTION 

The usual practice on most lines is for the 
railroad men to pay for the course themselves, 
as a part of their self upgrading for promo 
tion, and the cost is later refunded by the 
railroad if the course is successfully completed. 

As a result of this practical on-the-job in- 
struction, engineers handle trains smoother 
and with less delay, the various craftsmen 
handle their maintenance work more efficient 
ly, and the railroad officials are better 
equipped to supervise their employees. The 
net result is higher morale and lower operat- 
ing costs, all of which add up to more profit- 
able operation for the railroads. 

The visualized portions of the training 
program aid in speeding the training ~ and in 
making sure that technical facts are thorough 
ly understood and retained, 
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TRADE SHOW 


ADMISSION 
BY 


1950 NAVA Teape Stow as 
throne fo see the 83 booths 
are iventer abowr) Carter, vetwing 
NAVA preudent, and Ford Lemler (extreme 
lett) il neeruty of Mich 


ol the Fducatianal Literary Association 


HE CROSSROADS OF TIME at Mid 
Century-and of America—in Chicago, 
brought towether four national audio 


visual asexciations for their annual gatherings 


an ue presude ne 


om July 28 to August 2 at the Hotel Sherman 

More than 27.000 registrants and guests from 
imustry, education, and community leader 
ship ticlds were in attendance at the meetings 
ot the National Audio Viewal Assoctation 
group), the Educational Film Library 
the Film Counctl of Ameria 
the Mikiwest Forum on Audio. Visual 
The annual National Trade Show, 
sponsored by NAVA, featured the latest audio 
visual eqpuipment recently produced 
tion pictures, slidetilam, and other 
tional tools, exhibitor occupied the main 


exhibut ball and merzanine 
Jorn’ Sessions Key 
lt was at the scenes of various pornt sessions 


in which the participating groups joined the 


Audio-Visual Convention Week 


MID-CENTURY NATIONAL AUDIO-VISUAL CONVENTION BRINGS 
FOUR ASSOCIATIONS TO CHICAGO FOR THEIR ANNUAL SESSIONS 


1950-51 Erta (above, to are 
Edward Schofield, president; Bertha Landers, 
secretary; and Ford Lemler, wie - president. 


lems that this convention made its most im 
portant contributions to audiovisual prog 
ress and reappraisal of its goals 

Featured speaker of the general session on 
Monday morning, July 31, was Roy E. Lar 
sen, president of Time, Inc. and Chairman 
ol the National Citizens Commission for Pub 
lic Schools. Mr. Larsen described the activi 
ties of the Commision and urged the partici 
pation of all groups in the interests of better 
education in the US 

\t a joint sewion of EFLA, FCA, and the 
Midwest Forum on Saturday evening, July 29, 
a panel appraisal of the development of the 
educational film, presided over by Floyde E 
Brooker, U. S. Ofhce of Education, brought 


Tur oF Cotter Stare Visual Orrtcers presents us newly-elected 


leaders lett to right) ave Richard Brower 


Minnesota State Department of Education, 


preside nt: France U Noel. California State Department hlovde Brooker, I Office of 
Education, Hugh Proctor, Texas State Department; Earl Cross, Oklahoma State Department 


Ward Bowen, New York State Department and Harry Norton; Montana State Department 


Evita Past Paesiwents (above, to rv.) are 
L.. C. Larson; Irving C, Boerlin; Ray Bingham; 
and Fd. Schofield. 


together leading representatives of both pro- 
duction and user groups 

\ previous joint séssion on Saturday morn 
ing was the scene of an address by Dr. Edgar 
Dale, Ohio State University, on the keynote 
theme “The Next Fifty Years 

\ significant general session of the four 
associations took place on Tuesday morning, 
August |, in which the general subject “State. 
Wide Problems in Audio-Visual Education” 
was discussed by members of the Chief State 
\udio- Visual Education Otheers Association. 
Chairman of this meeting was Francis W. 
Noel, Chief, Audio Visual Education Bureau, 
Calitornia State Department of Education. 
Mr. Brooker presented “National Problems 
As Thev Relate to States” and Richard Brow 
er, Supervisor of the Audio-Visual Education 
program in the Minnesota State Department 
of Education, set up the “Problems in Devel- 
oping a Statewide Teacher Education Pro- 
gram.” Earl Cross, Coordinator of the Divi 
sion of Audio-Visual Education, Oklahoma 
State Department of Education, presented 
“State-Wide Administrative Problems.” 

State audio-visual development programs 
have become a noteworthy public relations 
challenge to the industry in recent years, De 
velopments which have taken place in Arkan 
sas, Oklahoma, and California are believed 
impending in several other key states 


SumMMARY Sesston CONVENTION 


Under the general chairmanship of Robert 
de Kieffer, Stephens College, Columbia, Mo. 
and retiring president of the Film Council of 
America, a final joint session featured reports 
on the activities of individual associations. 
Francis Noel reported on the State School 
Othcers meeting: Edward Schofield, re-elected 
president of EFLA, summarized the proceed 
ings of that group. NAVA meetings were 
summed up by E. E. (Jack) Carter, NAVA 
president, and E. C. Waggoner, Chairman of 
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NAVA'S PRESIDENT-ELECT 


Frest of the National 
fudio-Visual Association is Miss 


Hazel Calhoun of Atlanta, new 
ly-elected premdent jor 1950-51 


the Midwest Forum, gave a resume of that 
organization's activities. 

Film Council of America guests heard an 
other of the Mid-Century keynote programs 
on Sunday afternoon, July 30. “Fifty Years of 
Progress in the Audio-Visual Field — a Visual 
wed Review” was presented by six speakers. 

Lee Cochran, University of Lowa, presented 
an illustrated talk on progress in “Training”; 
progress in production techniques was pre 
sented by Ellsworth C. Dent, vice president of 
Coronet Instructional Films; the growing 
number of educational film libraries was 
graphically shown by Dennis Williams, vice 
president of Encyclopaedia Britannica Films 
in his talk on “Distribution.” The 50-vear span 
of formal educational use of films was pre 
sented in slides and verbal background by 
Garret Weathers, audio-visual supervisor of 
the South Bend, Indiana schools. 

A mid-century review of “Industrial Use of 
( CONTINUPD ON THE FOLLOWING PAGE ) 


NATIONAL AUDIO VISUAL AssociATION for 1°50 shown above (front row, to are 
John Guastream, secretary; Havel Calhoun, president; and J. K. Lilley, 2nd vice-president, 
Back row, (1. to 1.) includes Milton Stark, C. T. Ghandler, and Carroll Hadden, directors-at- 
large; Martin Stoeppelwerth, Ist vice-president; Lawrence Saltunan, treasurer; and Jasper 


Ewing, Sr., regional director. 


Rosert pe Kierrer, retiring 
FCA president, is the speaker, 


JouRNALisE-Sreaker af the Film Council ban 
quet was Robert J, Blakely, chief editorial 
writer of the St, Louis Star-Times, who spoke 
on US, and world issues of the day. 


Tue Firm Councn. of America Banquet presented these hey figures at the speaker's table (L tor.) E. E. Carter, NAVA; James Brown, Uniwer- 


sity of Washington; Bertha Landers, FFLA; Dr 


Jay Zuckerman, UNESCO; Glen Burch, FCA executwe secretary; Robert J. Blakely, guest speak- 


er; Evans Clark, FCA Board of Trustees; Robert de Kieffer, FCA retiring president; Dr, Edgar Dale, EFLA and UNESCO; Iroing C, Boerlin, 
FCA president-elect; Emily Jones, EVLA secretary; and Mr. and Mrs. Don White, NAV A's executive secretary. 
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president John Cory, Senate chairman 
(Rack row, ! 


Sates princepals included (l. to 
r, ahbowe) Carter, retiring Nata 
premdent; C. Larson and Ernest Tre 


mann, of the Audio Vial Center, Indi 
ana newersily and I Shue 
maker, Operadio Mig. Co., chairman of 


the Institute Board of Governors 


NAVA's 1950 Sales Institute 
® bo 


Natronal Audio Visual Association 


tle comsccutive yeur, the 
puned with Indiana University in spon 
a National Institute for Audio 
Viswal Selling. Created to help make 
better salesmen for audiovisual products, 
the Institute was again held on the 
Kloomington campus of Indiana Univer 
sity in the week preceding the NAVA 
Convention, July 23-28 

Robert L. Shoemaker, sales manager of 
the Viswal Aids Division, Operadio Man 
ulacturing Co., chamman of the Insti 
tute’s Board of Governors, Ernest Tie 
mann, coordinating for the University, 
i chairman of the Lostitute’s Planning 
Hoard. He is in the Audio Visual Center 

Special commendation was extended 
to Mr. Shoemaker; to John Dostal, held 
wiles manager of the Visual Products 
Section, RCA: and to H. Herbert Myers 
partner and general manager of the 
Charles Beseler Company for extraordi 


nary wrvices rendered at this session, @ 


Convention Week 


(CONTINUTD FROM THE FRECIDING FACE} 
Films” accompanied by showings of 1911, 
1915 and 1950 examples of motion pictures, 
was preented by O. H. Coelln, editor of 
Business Another visualized presenta 
tion “The Informal Use of Film Material” by 
Robert H. Schacht of the Extension Division, 


MODERN EXCHANGE MANAGERS AND EXECUTIVES IN CONFERENCE 


director of the Twentieth Century Fund and 
chairman of the FCA Board of Trustees. 
Evecrions Featuge Assocuarion Mererincs 
At mid-century, one of the National Audio- 
Visual Association's pioneer members and 
hardest workers became president for 1950-51 
as the membership unanitoously elected Ha- 
Calhoun of Adanta, Ga. First vice-presi- 
dem on the new slate is Martin Stoeppel- 
werth, Indianapolis; second vice-president, J. 


Lan 


Pe, 


TALKING service licensees, nationwide distributors of films for industry, held 
thew annual get-together during the NAVA Convention. A dinner concluded the three-day 
conference on Friday, July 28. 26 regional exchange offices were represented as well as nu- 
merous sub-licensees now a part of this national film distribution network. 


University of Wisconsin, concluded this after 
noon program, James W. Brown, University 
ol Washington audio-visual director, was the 
general chairman in charge. 

The annual banquet of the Film Council 
of America featured a challenging address by 
Robert Blakely, chief editorial writer of the 
St. Loot Stak Times, who spoke on the im 
portance of better understanding as related 
to domestic insucs in America and the world 
situation. A salute to audio-visual pioncers 
was part of the banquet events, Toastmaster 
of the evening was Evans Clark, executive 
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SENATE MEETING brought together (1 to 1+, front row) Robert de Ateffer, retiring 
and Glen Burch, FCA executwe secretary 
>) James Pitewater, Edgar Dale, Bertha Landers, Robert Brown, Muriel Javelin, 
Walter Stone, Dorothy Ogden, W. F. Kruse, Marion Manley, Gordon Adamson, Don Martin 


K. Lilley of Harrisburg, Pa. NAVA's secretary- 
elect is John Gunstream, Dallas, Texas; treas- 
urer is Lawrence Saltzman, New York City. 
Directors-at-large named were Keith Smith, 
Omaha; and Toby Chandler, Washington, 
D. C.; Regional directors elected were Jasper 
Ewing, Sr., New Orleans; Milton Stark, Balti- 
more; and Carroll Hadden, Louisville, Ky. 
Directors whose terms did not expire and 
who are continuing in office are (regional) 
\. H. Rice, Manchester, N. H.; Frank Rouser, 
Knoxville, Tenn; Jack Lewis, Wichita, Kas.; 
and William M. Dennis, Los Angeles, Cal. 
Directors-at-large remaining in office for un- 
expired terms include Sophie Hohne, New 
York City; P. Ray Swank, St. Louis, Mo.; E. 
E. Carter, retiring president of NAVA, will 
become an ex-officio member of the board, 
Don White, Evanston, Illinois continues as 
executive secretary, a post he has filled with 
distinction for the past several years. 


EFLA as Presipent 


Election of national officers of the Educa 
tional Film Library Association also took 
place during the Convention. Edward T. 
Schofield of the Newark, New. Jersey public 
schools, was reelected president and Ford 
Lemler, University of Michigan audio-visual 
director, was reelected vice-president. The 
new EFLA secretary is Bertha Landers of the 
Kansas City public library 

Members of the EFLA Board for the com 
ing vear are L. C. Larson, Indiana University, 
(re-elected); Vernon McKown, New Albany, 
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Indiana, and Patricia Blair, American Library 
Association film advisor. 


Fum Councit Names Presipent 

The new president of the Film Council of 
America is Irving’C. Boerlin of Pennsylvania 
State College. Other officers of the FCA elect- 
ed during the Convention include Robert 
Brown, Dean of Adult Education, University 
of Illinois, elected chairman of the FCA Sen- 
ate; and Albert Rosenberg, manager of the 
Text-Film Department of the McGraw-Hill 
Book Company, who was named secretary, 


* * 
Gayety, Good Food and New Friends 
at the Convention's Social Functions 


@ Good ideas are gathered in Convention 
business sessions but good food and new friends 
were plentiful for those who attended some of 
the NAVA social functions. By tradition, there 
was the Ladies Reception and Tea in the Sher- 
man's Grey Room on Sunday afternoon, July 
30; by tradition too there was the big Radiant 
party, gay, lighthearted and original. This 
year's “Rumpus” held on Monday evening, 
July 31, was no exception. 

The previous Sunday evening saw most of 
the conventioneers at the SVE “Open House” 
which filled the Bal Tabarin for buffet supper, 
light music, and social chatter. Many of the 
guests were among those who went on to the 
Film Council banquet in the Louis XVI Room 
(see previous pages) . 

The Ampro Corporation presented lovely 
model JoAnn Skelley, the “Action Is Power” 
girl, at the annual Dealer Day Dinner held in 
the Walnut Room of the Bismarck Hotel on 
Saturday evening, July 29. The dinner fol- 
lowed cocktails in the Bismarck’s Green 
Room. 

It was dinner, too, for the nationwide deal 
er family of Bell & Howell; for the visiting 
dealers of Victor Animatograph (also at the 
Bismarck); and for the regional distributors 
of Films of the Nations, Inc. A dinner party 
for the latter group was hosted by Maurice 
Groen with Mr, and Mrs. E. E. Carter, 
NAVA’'s retiring president, as guests of honor. 

Sponsors and exchange personnel met over 
cocktails and dinner in the Sherman's elegant 
Penthouse as Modern Talking Picture Service 
officers and Modern's president, Frank Arling- 
haus, were hosts on Friday evening, July 28. 
The dinner concluded a three day gathering 
of the distribution network's regional and 
national representatives, 

Something new and different in Convention 
festivities was the DeVry Corporation's 
“moonlight cruise” party on Lake Michigan 
the final evening of the Convention, Affiable 
W. C. (Bill) DeVry and Ed. DeVry were 
hosts to a large party which thoroughly en 
joyed the cool breezes and twinkling lights of 
the city’s evening skyline. * 


Picroriat. COVERAGE OF THE 
NAVA, EFLA, FCA ano Miowest Forum 
Meerrines sy tue NAVA Puoro Srarr 


AND BY LePLeY-Joswick STuptios 
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GALA SOCIAL FUNCTIONS AT THE NAVA CONVENTION 


AMPRO CORPORATION'S DEALER DAY luncheon was @ highlight of the projector company's “Let's 
Go With Ampro” sessions on July 2°. Howard Marx, v.p. and general sales manager, presided. 


Tue Soctery ror Visuat Epucation, Inc. was convention host to one of the several large : 
parties. Shown above is a view of SVE’s “Open House” in the Bal Tabarin on Sunday evening. 


NAVA's LOVELiEsT LaptES altended the traditional Convention Reception and Tea held in the 
Sherman's Grey Room on Sunday afternoon, July 30. 
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FESTIVAI 


GUESI 


Swanson of the and wreen wat 


the euest of hon and featured 
speaker at the Cl Film Festi 
als thud annual Awards Lhinne 


Pestivat made the 
Festival a success, SI n abowe are (1 ter) 
Dean 8S. Turner, of the Cleveland 
Film Coun th Hunady, Featwal 
Cheirmar liean Brown of Cleceland 
/ d Annual Film Fes 
(we are indebted him his text and pr 
tures) Aenacth R. Permellron, Member 
Regratrate Charman 

ANNt AL Dinner wos Aeld in the 
Libra Cat (23 guests present 


Film Festivals Are a Cleveland Tradition 


FILM COUNCIL SPARKS ITS THIRD ANNUAL CIVIC PROGRAM 


OMMUNITY GROUP LEADERS, in 
( dustry and education are all repre 
sented cach vear as Cleveland renews 

File Festival 
The third annual 1950 program, held at 
ol Western Reserve 
University (Cleveland College) was no excep 


the tradition of its yearly 


the center 
them to 

Umler the General Chairmanship of Miss 
Elizabeth of Publi 


Library's film bureau staff, a group of 14 


the Cleveland 


committee chairmen arranged a program 


which included an evening dinner mecting 
with film star Gloria Swanson as guest speak 
er, a lull day's activity in Live screening rooms, 


and the presentation of “Oscars” to six films 


Tithe Data 


FREE ENTERPRISE 


chosen by audience vote in their special clas 
ses. A showing of Robert Flaherty’s Lou:sana 
Miory concluded the Festival events 

Gilbert Lef 


Helen Harp (awards) ; 


Assisting chairmen included 
ton (arrangements) 
Sumuel E. Davies (Banquet); Fern Long (Co 
ordinator); Ruth N. Thompson (Exhibits) ; 
Virginia M. Beard (Hospitality); Harold R 


Nissley (Publicity); K. R. Vermillion (Regis 


tration); Ouo Haier (Industrial); Ada Bel 
Beckwith (Art and Experimental Films) ; 
Thomas Barensfeld (Informational Films) ; 
Mrs. Ruth Matson (Mental Hygiene Films); 
Rev. Samuel Smith (Religious Films); and 
Mrs. Karim Swift (Travel Films) 


Cleveland's Festival has set a real example. ¢ 


Sponsor or Group Submitting 


(Attendance: 56) 


Co-Chairman: C. ]. Dover 


Eve View oF Economics, A 


ljmm, 20 min, so 


General Motors Corp 


ENTrRPRise St min, so. co Cluett, Peabody and Company, Ine 
Jor 30 min, so, National Assoc. of Manutacturers 
oF tHe Fare 16 min, sound slice Ross Roy, 
Mane 10min, se, co Harding College 
M ALASPRING 10 min, sound slide Florez, Ine 
Tue We Age limm, $5 min, se,co Nash-Kelvinator Corp 
TRAINING (Attendance: 49) 
Co-Chairman: J. Henry Miller 
lorem, 19 mun, so Ohio Bell Tel phone Co 
HuMAN RELATIONS IN SUPERVISION “0 min, sound shick McGraw-Hill Book Co 
Men anv On lomm, 45 min, se,co Standard Oil Company (Ohio) 
oF l6mm, 20 min, se,co Studebaker Corp 
Srray Tors lomm, 10 min, so,co 1. DuPont de Nemours and Co. 
Asour Anceta Jones, Tie 23 min, so,co Ohio Bell Telephone Co 
You'se Darwine 90 Horses l6mm, 26 min, so, co Ohio Bell Telephone Co 
TRAVEL (Attendance: 24) 
Chairman: Mrs. Karin Swift 
ro Romance ljmm, 27 min, so,co Trans World Airline 
ro Hawan* 25 min, so, co United Airlines 
Provir is Norway lomm, 14 min, so,co Academy Films 
Swrpen lOmm, 18 min, so,co Films of the Nations, In 
Sweet Sorry ljmm, 40 min, so, co Assoc, British & Irish Railwavs, Inc 
lomm, 26 min, so,co Ford Motor Company 
You's Tage tHe Hien 14min, so, co National Film Board of Canada 
* Denotes “Oscar” Winner in Division 
Rramreation Actieviry as Cleweland’s Third Com™Muntty Leavers Recister (center below) 


fnnual Film Festwal gets under way again 


in plumed bonnet is Miss Beard. 


Virginia 
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Title 


Bic Tim 


Case or Tucker, Tue 


Lire 
Macre Kev, 
Sonoot 


THe Winpow 


Ame You Sare at Howe 


Five 
Here's How 
Last Dare*® 
Sare As You 


Sare CLOTHING 


Sror Frees 


Wat's Your Sarery 


Human Bear 


Ir Takes Aut Kinps 
Over- Di renvency 
Paerace to A Lire* 


Wry Won't 


(MANKIND) 
CHALLENGE: SCIENCE AGAINST 


CANCER 
Famity Crore 
PLant Opprt 


Tuar Aut May Learn 


WaveRLey Sters 
Yours Is Tur LANp 


Act Your Act 


Amr You Re 


Gop's Wonprrs IN A WoopLanp 


STREAM 


Like a Micury 


One 
NINETY AND 


Soutn oF tHe Croups*® 


Be Gone Dt 


CHANTONS Nort 


Five Apsimac 
FRANKLIN W 
PaIntine Wi 


Paimrrive Artists of Harri 


Ripens* 


Tur Rose THe MIGNONETTE 


Is Me 


* Denotes 


NUMBER 5 


Data 


Spons 


SALES PROMOTION and PUBLIC RELATIONS (Attendance: 12) 
Co-Chairman: Leo Rosencrans 


10 min, so, oo 
50 min, so 

45 min, so, co 
l6mm, 22 min, soa, co 
Leagnep ro Eat, Tue l6mm, 25 min, so, co 


40 min, so 


SAFETY AND FIRE FIGHTING 


Timken Roller Bearing Co 
Chrysler Corp 

Standard Oil Co. of California 
Cleveland Advertising Club 
General Mills 

E. R. Squibb & Sons, Ine. 


(Attendance: 29) 


Co-Chairman: C. Crisick 


lémm, 15 min, so 


Ripers 14 min, sound slide 
17 min, sound slide 
lomm, 19 min, so 

WINK limm, 22 min, so 


lémm, 7 min, so 
lomm, 19 min, so 
lémm, 16 min, so 


Save Jons 


MENTAL HYGIENE 
Mrs. Ruth Matson 


Chairman: 


NNINGS lOomm, 22 min, so 
ljmm, 20 min, so 
lomm, 32 min, so 
limm, 28 min, so 


Ear? 19 min, so, co 


INFORMATIONAL 


Dominion Fire Prevention Assoc, ol 
(an 

Zurich American Insurance Co, 

Zurich American Insurance Co 

Lumbermen'’s Mutual Casualty Co 

General Motors Corp 

Dept. of Labor, Canada 

Audio Productions 

National Safety Council 


(Attendance: 45) 


Purchasing Agents Advocate Films 
as Important Aids to Members 


Preview “Partners in Purchasing” 


® For several vears, the Committee on Educa 
tion of the National Association of Purchasing 
Agents has been reviewing films with the pur- 
pose of recommending them to its 86 local 
associations who make extensive use of these 
hime, 

In conjunction with the recommendations, 
NAPA prepares rather elaborate program 
guides and brochures to be given at the time 
of showing to as many of the group's 12,600 
members as see the film, 

Several dozen pictures have been selected 
thus far, primarily films illustrating the basic 
qualities of a type of product or material, For 
instance, Hammermill’s The Gift of Tsai Lun 

Paper is used basic film on paper 
making and Alooa’s This Js 
aluminum, 


flumimum on 


SooonyY New STANDARD 


University of Oregon 

McGraw-Hill Book Co 

National Film Board of Canada 

National Institute of Mental 
Health 

National Film Board of Canada 


(Attendance: 56) 


Chairman: Thomas Barensfeld 


limm, 31 min, so, co 
lomm, 33 min, so 


tes* lOmm, 31 min, so 
1ES lOmm, 10 min, so, co 


limm, 19 min, so 


lomm, 32 min, so 
lOmm, 20 min, so, co 


RELIGION 


lan Hugo 
National Cancer Institute 


National Film Board of Canada 

John Ou Pictures, Inc 

UN, Films and Visual Information 
Div 

British Information Services 

Conservation Foundation 


(Attendance: 29) 


Chairman: Samuel W. Smith 


l6mm, 10 min, so 
l6mm, 15 min, so 
limm, 10 min, so, co 


apy FoR MARRIAGE? 


lomm, 50 min, so 
lomm, 30 mun, so 
NINe l6mm, 10 min, so, co 
56 min, so 


ART AND EXPERIMENTAL 


Coronet Instructional Films 
Coronet Instructional Films 
Church Craft Pictures, Inc. 


Cathedral Films 

Farkas Films, Inc. 

Edwin Schnatz 

Protestant Film Commission 


(Attendance: 


Chairman: Ada Bel Beckwith 


tt Care l6mm, min, so, co 
lomm, mun, so, co 
limm, 20 min, so, co 
l6mm, 30 min, so, co 
lOimm, 10 min, so, co 
l6mm, 10 min, so, co 
l6omm, 45 min, so 
ljmm, min, so 
lOmin, 24 min, so, co 


Exercises 
ATRINS 
TH SAND 


ART 


“Oscar” Winner in Its Division 


* VOLUME Iti + 1950 


National Film Board of Canada 
National Film Board of Canada 
John and James Whitney 

\. F. Files, Inc 

Encyclopaedia Britannica Films 
Renoitde Tonnancour 

Brandon Films, Inc 

\. F. Files, Inc 

Riethot Productions, Inc. 


However, NAPA has long felt that insuffi 
cient films have been produced to illustrate 
the principles of business in action. Accord: 
ingly, when the Socony Vacuum Oil Company 
suggested producing a film on sound purchas 
ing methods as applied to petroleum products, 
NAPA ofhcials were glad to cooperate. The 
result, Partners in Purchasing, though spon- 
sored by Socony, was prepared together with 
the NAPA committee, Howard T. Lewis and 
]. Sterling Livingston of the Graduate School 
of Business, Harvard University, and the pro- 
ducer, Films for Industry, Inc 

Partners in Purchasing illustrates the prin 
ciple of buying on quality of performance and 
service rather than purely on price and specifi 
cation. This principle is the basis of a drama 
tic story, in color, telling the production prob 
lem in a manulacturing plant and how it was 
solved by a management team of top execu 
tives, maintenance manager and purchasing 
agent, 


Weitt Receiveo at NAPA Convention 


Although Socony Vacuum is credited with 
the film in the title, the story contains no sell- 
ing message for the company’s products. With 
material from held research at Harvard Grad- 
uate School, the film was written largely “out 
of the mouths” of purchasing agents, It is 
designed not as a didactic treatise on business 
principles, but to provoke discussion and has 
succeeded in this project, according to NAPA 
reports. 

Phe film was first shown at NAPA’s general 
convention in Cleveland last month and was 
an outstanding hit. According to G. W. Aljian, 
NAPA president, the film was successful be 
cause; (1) Excellence of photography and 
script; (2) Minimum of commercialism; and 
(3) It pointed out the desired procurement 
objectives and approaches, “To my knowl- 
edge, no other film excels in this direction, 
and we are very proud to have participated in 
its introduction to the purchasing field,” @ 
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Film Shipment 


Cost Rechecked 


(Explanation of Rate Table Opposite) 


ISING COSTS of motion picture print 
shipments via parcel post and Rail 
way Express are reflected in the rate 

table opposite. A typical 5-pound package, 

comprising a two-reel program in a standard 
shipping case, is figured in terms of cost and 

ume factors between cight representative U.S. 

cities from coast to coast — from New York to 

Los Angeles and from Atlanta to Seattle. 

The coincidence of swiftly rising film de. 
mand among nearly 200,000  self-equipped 
audiences throughout the U.S. makes this table 
especially important to the producer or spon- 
sor seeking the most for his film money. It is 
equally important to all audiences because 
speedy film movement means more bookings 
possible per print; decentralization of film 
shipping also means lower costs to the audience 
where transportation charges are made — as in 
the case of most sponsored pictures. 


Reat Erricuncy Essenriat 10 Procress 


This rate table has been corrected since its 
frst publication two years ago; parcel post and 
Railway Express rate increases are reflected. 
\ir Express rates remain unchanged. Both 
Express charges include tax. Parcel post special 
delivery is the postofhice equivalent of first 
class mail but does not include the important 
clement of door-to-door pickup and delivery 
which is an important factor in Rail Express. 

It is clear that old-fashioned centralized 
“headquarters office’ handling of films in- 
tended for regional or national showing has 
been completely outdated unless the sponsor 
is disinterested in maximum audiences at the 
lowest cost of persons reached or in satisfying 
all possible audience demand for a truly useful 
picture. Demand uw high for that kind of 
picture in any field; it will not do to turn 
down 50 or 60 per cent of those who request 
a film or to promise long-delayed shipment. 


Tums Rare Scuepuce Mears Carerut Srupy 


Valuable color prints of a useful film should 
move to at least three different audiences 
every month or approximately 36 bookings a 
vear. This standard is being met and exceeded 
by decentralized film library services. “Turn 
downs, delayed fulfillment of promised book 
ings, too few audiences per print with cor- 
responding higher distribution costs against 
the print investment, and px nalized audiences 
are typical trouble spots which can be avoided 
by careful study of this rate schedule 

As additional thousands of new l6mm sound 
projectors move into the urban and rural fields 
each year the potential audience for new films 
becomes an important asset. These figures 
provide important clues in meeting this 
demand and for continued progress. 7 
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Like the searching beams of radar 


industrial advertising reaches prospects, 


Penetrating Study of Industrial Advertising 


PUTNAM PUBLISHING COMPANY SPONSORS FILM OF GENERAL VALUE 


Film: The Radar of Selling 
Sponsor: Putman Publishing Co., in conjunc. 

tion with the Industrial Advertising Associ- 

ation. 
Producer: Raphael G. Wolff Studios 
% Radar of Selling is the story of industrial 
advertising, what it does, and its value not 
only to the advertiser but to industry as a 
whole. The film had its premiere showing at 
the National Convention of the Association of 
Industrial Advertisers in Los Angeles the end 
of June 

Points on the values of industrial advertising 
are all well presented and should be studied 
by every manufacturer of products for indus. 
try. Publications in the industrial field are 
essentially means of spreading the news about 
new developments in the industry, They are 
the only source of information about new 
products, new ways of doing things, new ma- 
chines and supplies that will do the industrial 
job faster, better, or less expensively. It's a 
fact that the advertising pages in most indus- 
trial publications are read as thoroughly as 
the editorial pages. 


Our tee Reat Prosprcts 


The theme of the film is that industrial ad- 
vertising acts like radar in reaching out and 
locating customers for a product or service 
that the manufacturer's salesmen could never 
dig up themselves. Advertising builds accept 
ance for the product and the advertising com 
pany so that when calls are made the salesmen 
are received with some advance knowledge of 
the product they have to sell, The film points 
out that 9 out of 10 sales in the industrial field 
come from a need within the buying organiza. 
tion. Sometimes these needs are felt by fore- 
men amd others who have no direct contact 
with salesmen. The only wav in which these 
buying influences can be reached is through 
the industrial press. Most industrial publica. 
tions are circulated and read by many depart. 
ments within an organization who never see a 


representative of a manufacturer, When news 
or information of a new product or develop: 
ment comes to these people, they pass along 
their request for more information to the Pur 
chasing Department of the company, who in 
turn gets further information and the sales 
story from the salesmen, 

The picture goes on to illustrate several out. 
standing examples of industrial advertising, 
emphasizing the kind of problems that can be 
solved by it, 


Wiprty ror INpustry Use 


In addition to publication advertising, the 
use of book matches, blotters, etc., is shown. 

The 20-minute-color-film is being distrib- 
uted by the Putman Publishing Co., Chicago, 
and by the National Industrial Advertisers 
Association. We would recommend that not 
only every firm using industrial advertising 
see this film, but also every publisher, every 
film producer, and every salesman of indus 
trial advertising media, It not only states, but 
shows the value of industrial advertising, © 


Buyinc begin inside the plant 
where salesmen seldom, if ever, reach the 
actual prospect. Scene in “The Radar of 
Selling” produced by Raphael G. Wolff. 
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Pure Ou dealers attend one of the 250 Purelube sales meetings 


Product Know-How Builds Pure Oil Sales 


“TOMORROW BEGINS TODAY” KEYNOTES LATEST VISUAL PROGRAM 


Manon 15, 1950, the Pure Oil Com 
pany launched one of the largest sales 
amd advertising Campaigns in company 
histary to intraduce Purelube, a brand new 
motor oil, The announcement was broadcast 
over 32 NBG stations, printed in 215 newspa 
pers aml on 1,500 highway boards 
Standing ready to service motorists and an 
ewer questions concerning this new product as 
ulvertising built acceptance and demand were 
10,000 dealers and station personnel in 24 
states The task of preparing and training 
this vast network of retail salesmen equaled 
the aclvertining « its giant propor 
tioms. For this job the company set up an 
audiovisual program based on its long and 


valuable experience with the medium 
Peoviwws Devaits 


To explam the new product to the men 
who wouk! be on the firing line selling to the 
public a SOmainut color and sound motion 
pecture was cr steal This comprehensive, 
technically informative picture, Tomorrow 
Begins Today, produced by Caravel Films 
Inc. tack the visting station men through the 
Texas ofl felds, the Smiths Bluff refinery at 
Nederland, Texas, and the new Pure Oil Re 
warch aml Development luboratories at Crys 
tal Lake, Uline 

The retail organization was clearly and ef 
fectively shown how the new oil developed 
what its properties were, and why it would suc 
cesslully combat the forces which work w 
break dewn off in modern engines 

Built arownd the him was a twoday sales 
promotion meeting. After the product had 
been thoroughly explained, marketing and 
pe aml rowtines were pre 


sented to the dealers through two 


32 


twoskits, Visual-Cast slide showings and an 
oral quiz session. An oilcan-shaped 4-page pro 
gram served as a guide to the meeting and as 
# pictorial reminder of the company aids avail 
able to help the dealer promote Purelube and 
related products. Giant replicas of the Pure 

lube can were built as pulpits to use during 
skit presentations 


Irs Best Ports 


When a dealer had been through the meet 
ing he knew the Purelube story inside and out 
He had confidence in the product inside the 
can; he knew the copy on the back and why it 
was there, Most important, thousands of retail 
dealers carried from the mectings vivid mental 
pictures of how to sell this new product cor 
rectly, a guide their service and 
protits 

The program was first presented late in 149 
tO management meetings in Daytona Beach, 
Cincinnati, and Chicago. Here managers, sales 
managers, operations men and trainers had an 


Maze a view of 
Pure’s new lubricant refinery in Texas 


opportunity to preview the package meeting 
Next step was the presentation at 39 “All 
Market Sales Conferences” at which sales rep 
resentatives, jobbers and distributors were in 
vited to witness the Purclube promotion unit. 
Sales representatives then visited each of their 
dealers and discussed the coming event in that 
territory. Invitations and pre-meeting hand 
out material were delivered in person. These 
calls stimulated interest and prepared the re 
tailers for what was coming in the meeting. 
Before mid-March, 260 Purclube meetings 
were held in the marketing area. Following 
these meetings sales representatives again 
visited each dealer with more handout mate 
rial. At the meetings, handout material was 
held to a minimum and this more effective 
personal call—explanation méthod was used. 
These foliow-up calls also served the important 


Samrunc Ou in another typical 
scone from “Tomorrow Begins Today.” 


purpose of bringing the program to the 
dealers who were unable to attend the meet 
ing. Dealers were not merely left with in 
spired thoughts about the campaign, but were 
counseled and encouraged to act while the 
company representative was there to arrange 
lor their promotional material 


Training's Visualized at Pure Oil 


® The Pure Oi! film success story does not 
end here, nor does it actually begin here. 
Films work the year arqund for Pure Oil in 17 
training centers throughout the company’s 
marketing area. For over ten years W. P. Mar 
quam, Sales Promotion and Training Man 
ager, and his staff have been building and im 
proving a retail selling and training program. 
len years ago dealer meetings consisted of one 
night stands twice a year at change-over time. 
One year, for imstance, trainers went from 
town to town holding meetings in hotel rooms 
to promote “Bumper to Bumper” service with 
a sound slidefilm, /t Pays. From this begin 
ning the Pure Oil training program has grown 
into a network of 17 modern training stations 
holding regularly scheduled meetings for deal 
ers and their employees 


Bach Traminc Center Wett-Equirrep 


Each waining center has a booth equipped 
with a sound projector and a Soundview auto 
matic slidehim projector with portable pulpit, 
or an Ilustravox, plus a Visual-Cast projector 


(CONTINUED ON PAGE THIRTY-FOUR) 
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columbia 
slide @® film 
transcriptions 


give you up-to-the-minute extras at no extra cost! 


The last word in modern facilities—the latest, finest 

equipment and methods—the highest quality vinylite Ask for All The Convincing 
material—plus the newest tape recording apparatus that Details. Phone, Wire, Write 
permits far more flexibility and editing! These important 

extras at no extra cost make Columbia transcriptions colu m bia 


the ultimate in the slide film industry today! p transcriptions 


For all these bonus advantages—over and above dependable, 
prompt service—why not follow the profitable example of New York: 799 Seventh Avenue, Circle 5-7300 
Ford Motor Company, General Foods Corporation, General Chicage: Wrigley Building, 410 Michigan 
Electric Supply Corporation, Sears Roebuck and Company, Avenue, WHitehall 4-6000 

Tide Water Oil Company, Continental Baking Company, 

and a host of gratified Columbia clients. 


“Cotumtin” © Qt and @ Trade Marks Reg U.S. Pat, OF Marcas Meg int 
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WERE'S THE REALLY 
VERSATILE VIEWER — 


Mere tconemical, Teo! 


for to 74" aides 


Vorvetite esters ef ides hom 
« Bae cet ond ehed ‘ese 
owt Be shod 


#1225 Viewer......$5.95 
Side files fer 


Vee 

erage of vides hee 


oe 


Were fe 


24 Fourth St 


Balyn 32 NY 


BUSINESS SCREEN AVN 
MARKETS 


PUBLICATIONS 
FOR EQUIPMENT 


For File 


400 te 2000 Reek 
Protect your films 

Ship in FIBERBILT CASES 
Seld at leading dealers 


renee 
aly re! 
bee 
SHIPPING Mage 
CASE 


Pure’s Visual Selling: 


(CONTINUED FROM FACE THMTY- TWO) 


amd a complete sound system with table, sand 
ing and lapel mucrophones. Besides the audio 
visual equipment, cach station is tinted with 
an aute lilt, complete oi! change and greax 
lubricating systems, and various display racks 
lor demonstrating merchandising techniques 
lor accemortes 

Developing and building a program to estab 
lish a uniform high quality service throughout 
Pure Oil 
companys market area runs from north cen 
tral North Dakota, to Miami, Florida, cover 
ing states cast of the Mississippi, except New 
England 


the market area was no cesy task 


Four sales promotion and training 
held men supervise the work of 25 held tram 
ers who manage programs in and around the 
17 training stations in the area. Field manager 
headquarters are in Minneapolis, Columbus, 
Atlanta, and Birmingham 


Dracer Exriustasm Inpicates VALUE 
Over 
gone through the present program 


15,000 dealers and employees have 
Many of 
traiming return tor 
periodic brush-up information as the program 
is constantly changing to keep up with im 
provements in the industry 

Dealers freely tell the 
the program is to them 
who came 


those who have had the 


company how vital 
One Texas dealer 
100 miles to attend the Basix 
Training program in Hattiesburg, Miss., made 


arrangements while 


over 
there to send his entire 
stall through the program at his expense 

On January |, 1951, a newly revised pro 
gram will be put inte service in training cen 
ters located at Clarksburg, W. Va.; Columbus, 
Indianapolis, Minneapolis, Duluth, Madison, 
Wis: Northfield, HL; Richmond, Charlotte, 
N. Hattiesburg, Miss; Birmingham, Mem 
phis, Atlanta, and in Florida at Jacksonville, 
Miam: and 


centers are 


Pensacola. Trainers who man 


these chosen because of their ex 
perience in oil products retailing and educa 
tion. Periodic are held for traimers 
Relore each revision of the training program 
special promotion Campaign, h as the 
Pureluls 


introduction, trainers are gathered 


lor a 2 to 3 week training session 


Revranu. Peocaam Covers 


This new program, to be known as the Re 
tail Training Program, will combine the now 
(Pure 
Traming and Tire and Battery Selling 
Some of the traming ts for all station person 


existing programs Basic Tramung, PS 


Sure) 
ton de ale 


nel, scnm Meetings on retail sell 


ing, PLS. (service) training and tire and bat 
tery selling comprise the general program. The 
second group of meetings ts more specialized 
and its limited to round table discussions on 
personnel problems and station administra 
tron 

Core idea for the retail selling program is 
a triangle formula for successful retailing. As 
the third shidefim in this series points out, the 


dealer must: |. bring the customers im, 2. 
customers back and 5 
Belore getting to the more 


specie retail problems the trainees will be 


the keep ack 


quate records 


shown a soundhim, Last Ten feet, produced 
by the Oj] Industry Information Committee, 
aml a similar film, Your Personal Pipeline, 
made tor Pure Oil by Bowman Films. These 
fhiiras will show the dealers where they fit into 
the oil industry marketing patiern 

Next in this series, a slidefilm, also a Bow 
man Filow production, is a two-part presenta 
tion, The Eternal Triangle. Part | presents 
the formula in general terms and part I spe 
ciheally applies it to Pure’s retail operation, 
Island service, the next topic to be discussed, 
will be handled by a Sarra, Inc. slidehiilm, 
Treasure Island 


Qua ror New 


An interesting interruption technique will 
be used in presenting the final two sound slide 
films in this series, Treasure Island is to be used 
to instruct dealers in station island service by 
showing major problems involved. After these 
are presented, the showing is stopped while a 
group discussion is held. The remainder of 
the slidefilm then shows the recommended 
solutions. The final slidefilm, Other Fellows 
Shoes, also a Marshall Templeton production, 
treats operating problems. When this film is 
interrupted three powible solutions for each 
problem are shown on the screen in a half 
lighted room. Each of the three solutions will 
he discussed in turn before the recommended 


answer is presented The films will be used to 


(CONTINUED ON. PAGE FORTY) 


for the producer whose 
hgh quabty 
well os reasonable com 


> FOR PROJECTORS 


... is the answer 

to fluctuating and 

low line voltoge— 

increases 
illumination 

increases clarity 
of sound 


Can reise 85 volts to 120 
volts with 1250 wart loed 


Wedia, Tne. 


Tulse, Oblshome 
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Schlieren Light Source Available 
As Aid to Air Flow Photography 
designed to facilitate observation 
and photography of air flow 
phenomena, has been announced 
by General Electric's 
Propocts Divistox sclifcon 
tained unit, the instrument houses 
power supply, control circuits, 
lamps and optical system and fur 
nishes both continuous and high 
intensity flash illumination. 

Operating on the principle that 
a change in air pressure or tem- 
perature produces a change in the 
air’s light bending properties, the 
Schlieren system was developed by 
the company's General Engineer- 
ing and Consulting Laboratory. 
The ultimate purpose of the 
equipment is to reveal graphically 
the air flow patterns around high 
speed missiles and models of su 
personic aircraft in wind-tunnels. 

lo aircraft designers, one such 
picture is more valuable than 
data taken from 100 hours of air- 
flow calculations, according to 
G-E engineers. Use of the photo 
graphic technique shortened im- 
measurably the time required to 
work out new airplane designs 
during World War Ul, they said. 

Other techniques for accom 
plishing the same goals are the 
“shadowgraphing” and the 
“Schlieren technique.” The first 
consists of throwing a shadow of 
air on a photographic film for a 
brief instamt. The flash of light 
used ts quick enough to “freeze” 
movement in the air. Areas of 
high and low air density bend light 
waves in different ways, so that 
light waves passing through them 
contrast as light and dark areas on 
the film. Sound waves, being nar 
row areas of high compression, 
show up as thread-like lines. 

\ more complicated method 
which reveals finer graduations in 
air density is the “Schlieren tech 
nique.” Light, having passed 
through the air being photo 
graphed, is focused to a point, 
after which it spreads out again, 
striking a photographic film. A 
knife-edge is inserted at the focal 
point, just far enough to keep the 
light from passing to the film, and 
if the air being studied is dis- 
turbed, areas of high or low den 
sity will form, bending the light so 
that it passes over the knife edge 
to register on the film. Hence, 
light passing through undisturbed 
air is stopped by the knife-cdge, 
while disturbed air shows up on 
the film 

The electronic power supply 
operates from a single phase 115V, 


60 cycle ac source. 


NUMBER 5&5 + VOLUME I! 


Truly 


—and for large auditoriums... use 


The AMPRO 12” POWER SPEAKER 


complete with cord and case 
Simply plag in this low priced 12" power 
speaker! Instantly vou increase the utility 


Any Student Can Lift or Carry it 


Amazingly compact and portable—the Stylist 
can be readily moved from room to room 
for use by large or small groups. Quick and 
easy to set-up... just lift off case, snap 
permanently attached reel arms in place and 
the new low cost “Stylist” is ready to thread. 
Centralized control panel makes operation 
remarkably simple. 


Many Other Advantages 

ape features include: Designed for 
both efhcient sound and silent 
standard time-tested Ampro sound head, fast 
automatic re-wind, triple claw film move- 
ment, new, slide-out removable film gate, 
coated super 2-inch F 1.6 lens, 1000 watt 
lamp...and many other Ampro “extras” 
that mean smooth, trouble-free performance 
year after year... A.C. and D.C, operation. 


Send Coupon for Circulars 


Power Speaker Send ter tree copy of 
booklet, “A Now Teel fer Teaching” and “The Amazing 
of teound” 


AMPEO CORPORATION 
2835 Western Ave, Chicage 18, 
Geattemen Pieese rush. 


() Comptete cirevier on Ampre “Stytiet” 

() Complete cirevier on Ampre "690" Power Specker 

aoe 


A COMPLETE SERVICE ORGANIZATION FOR THE AUDIO-VISUAL INDUSTRY 


@ In addition to the two leading national maga Handbooks, and maintains an exclusive direct- 

zines in the audio-visual held, Business Screen mail division, Write for complete free publica- 

now publishes an expanding Film Guide Library, tions list: 150 East Superior Street, Chicago 11. 
1980 


\ 
Only 20 Lbs. and Case—29 Lbs. 
| 
Jomm. PROJECT 
soding tock for . 
$ microphone ont 
ontY 
| A General Precision 
Spend om 18 my 
U. Pes. OFF, 
Ampro “Stylist” or “Compact” Prowctor \ 
up to « thoussnd viewers 
Mounted m an attractive, luggage type 
carrying case, this high Gdelity 12° P.M. 4 
4 speaker and diaphragm is protectrd by 
| toured carrying handle w spring bieded 
to vibration Rubber pede cush- 
ton the amplifier for added protection. 
Hendy ewitch ts in the ree... 
“bulleeye” indicator light up front for 
entre comvemence. d 
Mail coupon at right... 
write now for details! 
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Monsanto Employes See Their Part 
in Company's Public Relations 
@ The You im Publu Relations, 


designed to indoctrinate employes 


in the principles of public rela 
tiom, is a new motion slidehim 
produced bw the Monsanto Chem 
kal Company of St. Lown 

wig 4 ot 
animation am! camera motion, 
the ten minute Kodachrome sub 
ject consists Of seventy cartoon 
which “demonstrate the role all 
employes can play in helping 
make their company better liked 
amd understand.” 

In & One minute prelude 
quence 
William Rand, president of Mon 
santo establishes the khevnote ofl 


employing syne sound, 


the film and explains that “public 
relations everybody's job Em 
phasis is placed on the efforts 
employes can make toward earn 
ing public approval and friend 
ship 

The You in Public Relations is 
to shown at all Monsanto 
plants and will be added to the 
company's regular indoctrination 
program for new employes 

Weorcester's New Promotional Film 
Shows City's Industrial Background 
@ Unusual cooperation between a 
radio station and a newspaper is 
demonstrated in the ZS.minute 
market promotion him — Worces 
tek Cartrat or New 
ENGLAND 

Intraduced by Jeffrey Lynn, na 
tive Worcesterian, the sound-color 
motion picture is the keystone in 
a carefully planned national sell 
ing program designed to present 
the tacts about New England's 
third largest market, The presen 
tation was prepared jointly by che 
coowned Worcestre Tretroram 
and radio stations wirac 
and 

In telling the story, full use os 
made of industrial and residential 
shots in and around the market 
area, as well as animated charts, 
graphs and diagrams which serve 
to untold the Worcester story 
quickly and compactly 

Industry, the buving market, 
avetage wage Carnings and ral 
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economi conditions are discussed 
with an outline of the market's 
agricultural prominence complet 
ing the picture of a well-rounded 
areca 

Processed on Commercial Koda- 
chrome, the him took about one 
year to complete in order to get 
shots of the city and its buildings 
in all seasoms of the vear 

Bell Telephone Offers Complete 
Package of Educational Aids 
@ A new and attractive type of 
teaching package has been recent 
ly developed by the Bell Tele 
phone Company, The program in 
cludes sound film, Ad 


PICTURE PARADE 


NEWS AND COMMENT ABOUT BUSINESS FILMS 


venture in Telesonia, a himstrip 
on How We Use the Telephone, a 
teacher's guide, a children’s book 
let and two telephones and local 
directories for classroom practice 


Stressing the importance of cor 
rect telephone usage, the fanciful 
film shows a 10-vear-old bow un the 
strange land of Telezonia where 
every object resembles a telephone 
part. Here marionettes teach him 
how to correctly use the telephone 
for better service 

“Preparation of this package,” 
notes L. A. Born of the American 
lelephone and Telegraph Com- 
pany, “is the outcome of many re 
quests from school people for in 


Motion Pictures 
1111 Seuth Boulevard 


Complete Facilities and Modern Equipment 


Experience 


ATLAS—-e producer of motion pictures, slidefilms and TV commerciels— 
hes served off types of industry for more then 35 yeors. Our many repect 
orders reflect client setistection with the quelity of our productions. They 
else prove thet films help sell products and eccomplish client objectives. 
Write or coll ws tedey about your specific objectives. 


ATLAS FILM CORPORATION 


Slidefilms e 


Chicago: AUstin 7-8620 
RCA SOUND RECORDING SYSTEM 


TV Commercials 


Oak Park, Ilinois 


structional material on the use of 
the telephone. The need was con- 
firmed through research conducted 
at the request of the Bell System 
by a leading authority in the field 
ol audio-visual education.” 

The package, which is available 
to schools on a free loan basis 
from local Bell telephone com- 
panies, is an example of the effec 
tiveness of a carefully planned 
visual-aid program in the held of 
teaching 

Suggestions for the conduct of 
its work or constructive criticism 
about the present organization 
would be welcomed by the Insti 
tute. The final theatrical report 
of the entire Survey will be pub- 
lished Late in 1950 or early in 1951 
so that the results may be avail- 
able to everyone. 


Public Educated on Extensive Uses 
of Oxy-Acetylene in New Picture 
@ Arriving at a time when the 
present high level of industrial 
activity graphically illustrates the 
importance of Oxy acetylene proc- 
esses in the construction field, 
Tue Oxy AceTYLENeE FLAME - 
Master OF Metats shows the com- 
plete oxy-acetylene process on 
film. 

Usually associated with the 
Fourth of July because of the 
showers of sparks that cascade 
down as oxyacetylene torches cut 
through steel beams, the l6mm 
sound film points out that oxy- 
acetylene produces the hottest 
flame on earth. 

Animated diagrams in the film 
show how the flame is made and 
the carefully calculated combina 
tion of gases — acetylene and oxy- 
gen — is described. Varied uses of 
the flame — for cutting and weld. 
ing ~ are also shown. 

An example of efficient and eco. 
nomical production, this Trans 
film Inc., picture was completed 
in the record time of ten weeks 
from first shot to finished print. 
Of sound educational value, it 
will be made available free of 
charge to the public through the 
members of the Acetylene Asso- 
ciation 

Requests to borrow the film 
should be made to the Supervising 
Engineer, Graphic Services Sec- 
tion, Bureau of Mines Experiment 
Station, 4800 Forbes Street, Pitts- 
burgh 13, Pennsylvania. 
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New Color Film on Seminoles Inaugurates Series of 
American Indian Pictures Sponsored by P. Lorillard Company 


® The P. Lorillard Company, 
makers of Old Gold cigarettes, is 
selling more tobacco and winning 
more friends to one of the oldest 
names in tobacco with its unique 
series of institutional motion pic- 
tures based on another “oldest 
name”—the American Indian. 

The firm's film program, geared 
to the constructive advertising and 
public relations policy of the com 
pany, is causing wide interest in 
the industry, In proportion to its 
king-sized advertising budget, few 
industries have spent so liule for 
motion pictures as the tobacco 
business, With one exception, to 
bacco firras have been unrepre- 
sented by films for many vears. 

\ Dramatic Firm DocumMENt 

Accordingly, it was news in the 
industry last fall when Lorillard 
began a series of pictures on the 
American Indian. The introduc. 
tory film, released carly this vear, 
was titled Seminoles of the Ever 
glades. A remarkably dramatic 
documentary study, the picture 
was photographed in full color in 
the swampy vastness of Southern 
Florida. 

There was immediate approba- 
tion of the film. The National 
Board of Review called it an out 
standing family film. Three large 
church groups heartily endorsed 
it. Trade journals praised it. To 
day, demands for prints of the hlm 
still exceed the supply. 

PROGRAM Fottows PATTERN 

Lorillard’s implementation of 
motion pictures to its regular pro 
gram follows a definite pattern. 
Production expenses are low and 
distribution costs almost negli 
gible. Promotion has been limited 
to a single mailing, announcing 
the availability of Seminoles of 
the Everglades on free loan, Sub- 


Scene in “Seminoles of the Everglades” 
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sequent hims in the series will deal 
with the Pueblos and Hopis. The 
films will show who today's In 
dians are, how they live, how they 
have adjusted to the white man’s 
civiluation. The Indian theme, 
al course, ties in with Lorillard’s 
long history, dating back to the 
time when the red man played a 
major role in our country’s af. 
fairs, and with Lorillard’s own 
trade mark showing two Indians. 


20-Muinute Sus yect 


The first film affords a pleasing 
20 minutes of entertainment. it 
is photographed in color by Toge 
Fujihara with great imagination 
and written with considerable 
skill. In all, it is a good job of 
filming and a production of great 
value to Lorillard. 

It took a four-man crew to film 
Seminoles. They comprised Pro- 
ducer Alan Shilin, Camerman 
Fujihara, Woodsman Bill Piper, 
a bearded genius with wildlife 
who handled the animals and rep 
tiles in MGM's The Yearling, and 
Mike, a 220-pound Seminole 
guide. It took three months of 
filming with swamps, snakes, al. 
ligators and insects to complete 
the picture. 


Accertrep sy Gaours 


The record of its showings il 
lustrates the type of audience that 
Lorillard has reached by this 
method. The picture has gone on 
view in churches and community 
centers, hospitals and institutions. 

Quite a number of service 
clubs, women's groups and rural 
associations have shown it. The 
picture also has gone to veteran's 
hospitals, military camps, conven- 
tions and even reformatories and 
prisons. 

All told, about four million per. 
sons will see Seminoles of the 
Everglades during the first year 
of distribution and probably as 
many more every year for years to 
come. 


CONTINUING Procram Is Aim 


P. Lorillard has found that its 
new institutional film program 
meets its need adequately thus far, 
It does not seck to compete with 
other companies in motion pic- 
ture productions but prefers to 
aim for a long, continuing pro- 
gram of undated subjects which it 
feels will produce not only qual- 
ity but quantity audiences over a 
period of years at a most conserva: 
tive Cost. 


AUTOMATIC 


Colertul, ever-changing displeys of 
your product continve endinsly for 
days upon doys when you merchandise 
with Selectrosiide. For this fully auto 
motic 22 slide projector wees 48 
colertyl scenes to tell your story for « 
few cents o doy. Best of oll, by an 
exclusive process developed by the 
makers of Selectrosiide, each slide con 
now be tilted, giving information about 
style, model number, price ond oveil- 
ability of your products, without inter. 
tering with the picture ores. 


conventions — displays 
—sales rooms—lobbies. 


with Selectroslide 


Now, heevy equipment con be shown 
actually on the job. Furniture con be 
sold better from an actual room setting, 
giowingly depicted in natural color. 
Any product, no motter how small or 
how forge. con be merchandised better 
when projected from economical, easy 
to produce color slides. Whether in a 
displey room, @ convention gothering, 
or @ prospective customer's office, 
Selectrostide con help do better 
selling job fer any product, Write 
new for further information. 
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SVE Names Officers for 
New Executive Steff Posts 
CATION, has appointed Hoon 
BR. MacKenzie, formerly control 
let of Spiegel! lie, Crecutive vice 
presilent and treasurer tor the 
wxiety, according to H 
SVE pre sulent 
SVE ofhcers are James I 
Ganaep, chairman of the beard 
G. secretary and asst 
ant treasurer, B. vice 
presiiont in charge of engineer 
ig: ©. Kennan, vice presi 
dem and directs of sales: and 
Jonsson, vice pres 
dem and echucatiomal director 


Managerial Changes Announced In 
Ideal Pictures Corporation Staff 

managerial changes et 
fective immediately, have taken 
place im Coaro 
stall, 
Lee has management of 
ldleal’s New Orleans office, located 
at S21K Tulane Ave 
North Carolina, Lee had been a 


\ native of 


wax iated with the Memphis bran h 
three years 

Other changes are Baa 
wen who will take charge of /deal’s 
Kansas City operation and T. ¢ 
Rimorts, new manager of the Des 
Moines ofhce 


Film and Television Directors to 
Held Joint Forum in September 
@ Motion pture and television 
cratemen will jyorn interests for 
the fiest time m Seprember when 
the Sereen Directors Guild in the 
Fast and the Radio and Tele 
vision Directom Guild stage a 
joint forum in New York 

joint statement meued by 
Lester Keete, national president 
af RTDG and Jack Glenn, presi 
dent of SDG, pointed out the 
similarity of television and mo 
tion pictures and the need for a 
closer unity among the cratismen 
in the two fields. Movie and TV 
directors plan this as an annual 
affair expected to become the big 
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Promotions and Staff Changes in the A-V Industry 


gest television show in the nation 
in which the public will see as 
well as discus television and mo 
tien picture production 


Detroit Film Council Chooses Mary 
Daly as Secretary for Coming Year 


@ The Garaten Deracrr Fim 
has chosen Mis Many 
Dary, of the Jam Hanvy Oncans 
zation Sales Sample Department, 
secretary for the coming year 
Eapericnced im the motion pic 
ture library, motion cast 
ing and administrative planning 
departments, Mis Daly is now in 
the Service Library Department 
low which she selects and schedules 
hime for Jam Handy customer 
showings, supplies information on 
the films and keeps up to date on 
new advances in the held 
Membership of the Detroit 
Counal includes representation 


trom business and civic groups 


RANGE 


A 


Winner of CFAC Award 


Best 1950 TV Film Spot 


produc 
some eur 
thems fer you. Ne oo 


Howerd F. Olds Joins 
Lowcks & Norling Studios, N.Y. 
@ Howagp F. Om, formerly in 
charge of motion picture produc 
thom for Barres, Doe 
AND has joined 
Lowes AND Noatine Srupios, 
as production supervisor 
Olds, who will supervise televi 
sion commercials as well as indus. 
trial and educational him produc 
tion, had been with BBDAO for 
the last two years and prior to 
that, he had served for five years 
with the Army Signal Corps Pho 
tographic Section 


Brookes to Jam Handy, Detroit 


* John S. Brookes has been trans 
ferred from his Chicago post to 
the Detroit planning headquarters 
of the Jam Handy Organization 
He will assist in the development 
Counc! mcludes business, civic. 
and educational representatives 


YORK CHICAGO 
HOLLY 


Carat |. Masry 


Motion Picture Ad Service Chief 
Observes 25th Anniversary in Firm 
@ Carl |. Mabry, president of the 
Motion Picture Advertising Serv- 
ice Company, Inc., 1032 Caron- 
delet Street, New Orleans, Louisi- 
ana, marks his 25th anniversary 
with that frm this year 

Starting in the Accounting De- 
partment of MPA in 1925, Mabry 
rose steadily until in June, 1948 
the board of directors advanced 
him from the executive vice-presi- 
dency to the presidency of the 
corporation. 

Motion Picture Advertising 
produces and distributes Screen 
Broadcasts, an accepted form of 
advertising for thousands of busi- 
nesses from coast to coast 


Standard Projector and Equipment 
Company in Chicago 
@ Formation of the STranparp 
Proyecror Eourrment 
Inc., of Chicago, has been an- 
nounced by P. |. Kitpay, presi 
dent, and Jack C. Corrry, named 
vice-president 

The new corporation, formerly 
the Jack C. Coffey Co., will manu 
facture and distribute a new him 
strip projector, filmstrip library 
plan cabinets and other visual ed 
ucation products 

Othees of the new organization, 
which will maintain the same 
sales and distribution policies as 
before, will open on September | 
at 205 W. Wacker Drive, Chicago 
6, 


Cornell to Larger N.Y. Quarters 
@ Cornell Film Company has 
moved to new and larger offices 
at 1501 Broadway, Room 1501, 
New York, N. Y., as of July L 
Milton ]. Salzburg, who formed 
the company last February, is as- 
sisted in executive capacity by 
David B. Dash. 
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Doveras F. Grorce 


Jam Handy Organization Shifts 
Dougles George to Chicago Office 
@ Doveras F. Georce, in charge 
of Tue Jam Hanpy Orcanization 
theatrical film distribution for the 
Western half of the United States, 
has been shifted from the Holly- 
wood branch to the Chicago offices 
at 230 N. Michigan. 

\ veteran in motion picture ex- 
hibition, distribution and public 
relations, George will join the 
several visual aids experts who 
have been added to Jam Hanpy’s 
Chicago office for the extension of 
improved customer services 

Formerly associated with War- 
ner Brothers Pictures as advertis- 
ing manager, George is one of the 
organizers of the Naval Reserve 
Unit of the Armed Forces Radio 
Services in Hollywood and recent 
ly received a special award from 
the group in recognition of his 
accomplishments as Public Infor 
mation Ofthcer. 


Bernard C. Demares to Sales Staff 
of Films For Industry, New York 
@ Former commercial photogra- 
pher and T-V motion picture 
salesman, Bernarp C. Demares 
has been appointed to the sales 
promotion staff of Firms For In 
pustRY in New York. He will rep 
resent the organization in the tele 
vision field. 


Arthur Florman Is 1950 President 
Of Documentary TY Cameramen 

@ Newly clected officers of the 
Association of Documentary and 
Felevision Film Cameramen are 
Arthur Florman, president; Victor 
Solow, first vice-president; Leroy 
Sviverst, second vice-president; 
John Fletcher, secretary; Manny 
Alpert, treasurer. Members of the 
Executive Board are John Carroll, 
Richard Leacock, Albert 
Max Glenn, Jack Pill, William 
Schwartz, Robert Hart and Victor 
Komow. 
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Robert H. Chase New Assistant 
To Murphy-Lillis, President 

@ Rosrer H. Cuase, formerly of 
the motion picture bureau of the 
public relations division ac the 
Western Electric Company in 
New York, has been named assist- 
amt to the president and general 
production manager at Muerny 
Litits, Inc., producers of motion 
picture and TV films 


Roserr H. 


Synchronous 
Recording 


WITH YOUR PRESENT TAPE RECORDER 


Here's good news! The new Fair. 
child Control Track Generator makes 


pl 
Fairchild Pic-Sync Ta 
No extra heads or ifi 


Victor Animatograph Holds Sales 
Meetings During NAVA Convention 
@ Victor Corpo- 
RATION distributors were honored 
at a business meeting and recep 
tion dinner during the NAVA 
Convention at the Bismarck Ho- 
tel, Chicago, this month 

In keeping with its policy of 
several years, Victor was among 
the many exhibitors at the NAVA 


session showing its entire line of 


l6mm sound motion picture pro 
jectors and accessory equipment, 

Victor representatives who at 
tended the convention and dis 
tributor meeting in addition to 
L.. V. Burrows, vice-president and 
general sales manager, included 
Gene E. Burks, acting general 
manager and treasurer; Horace O 
Jones, vice-president in charge of 
eastern sales; Eldon Imhoff, do 
mestic sales manager and A. 
(Mac) McClelland, Midwest sales 
manager. 


Walter C. Vance, manager of 
the Chicago metropolitan area; 
Wilbur A. (Bill) Gillam, south 
western sales representative and 
George F. Burmeister, advertising 
department, were also present. 


Crofut Will Head Fairbank's Branch 
@ Farmsanks Propucrions 
will open branch ofhees in San 
Francisco, augmenting those al 
ready in New York and Chicago 
Crorut, formerly western 
manager for a Painters’ Ink pub 
lication and also in film sales for 
Sarra in Chicago, will head the 
new branch. 


arvying case—jor on-location work 
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THIS ISSUE OF BUSINESS SCREEN IS READ BY 
OVER 8,000 USERS OF FILMS AND EQUIPMENT 


VARIABLE SPEED MOTOR 
with TACHOMETER 


CINE CAMERA 
AND MAURER CAMERA 


115 V. UNIVERSAL MOTOR—AC-DC 
VARIABLE SPEEO 6-64 FRAMES 
SEPARATE BASE FOR CINE SPECIAL 
ADAPTER FOR MAURER CAMERA 


Interchangeable Motors: 

12 Volt OC vorieble Speed 6.64 
Fromes. 

11S Volt AC 60 Cycle, Synchronow 
Motor, Single Phase. 

220 Volt AC 60 Cycle, 3 Phase, Syn- 
chroneus Motor 


NATIONAL CINE EQUIPMENT, nc. 


20 West 22nd Street New York 10, N. Y. 


Animation Motors jor Cine Special, Maurer 
and Mitchell Cameras. Meters for Boles and 
Vimeo Cameras, Time Lapse Equipment. 


| 
= har possible picture synchronous sound. 
ie. Here's how! This new Fairchild 
| 4 Recorder. 
esently owned tape recorders are 
| This compact unit comes im a small 
ig 
ig 
i 
al 
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REELS CANS 


AND SHIPPING 


Compce products ore specially 
built to meet the enacting 
repvirements of professional 
movie mobers ond priced 
te keep your budgets low 


Synchronous 


Magnetic Recorder 


| $1,850°° 


alle 


3503 W. OLIVE AVENUE 
BURBANK CALIFORNIA 


| 
for the Professional 


The Hallen B-22 


| 
| 


i} 


Pure’s Visual Selling: 


(CONTINUED FROM FAGHE 
highlight and underline the main points of 
the trainers’ lectures 

PS. Service Training, a 314 day program, 
will open with a 25-minute motion picture, 
Call Me Rusty, which cleverly suggests that it 
» easy for a dealer w become “rusty” on serv 
ioe techniques and that refresher training is a 
idea. Next, dmerica’s Cars Move on Oil 
» a motionsixte film adapted from a General 
Motors fim work in this film 
presents a clear picture of the function of auto 
mobile lubrication. Why Change Oul?, another 


Animation 


sidefiim, explains the 


company's 
policy on the off change imerval 


These three 
films have been revised for the new program 
by Henning and Cheadle, who originally pre 
pared them 


Demonsreations Given ror TRAINEES 

Besides the film program practical demon 
vtrations will be used to show trainees the 
latest equipment and techniques for servicing 
new automotive asemblies. The men talk 
shop, formally and informally, about the serv 
ice news of latest model cars and trucks. 

Two fims from the Purelube promotion 
campaign will be used in this program. To 
morrow Begins Today, and the color himstrip 
Proof of Perlormance are next on the pro 
gram. A talk on the value and use of service 
manuals will be followed by the motion slide 
film Map for Lubrication. The function and 
care of spark plugs will also be covered in this 
meeting and a 25-minute picture, 
Mighty Spark, will follow. These films have 
been revised by Henning and Cheadle for the 
new program 

This section of the general program will 
close with the motion picture Mr? 
Dealers are challenged by this film to test out 
the ideas presented and see for themselves that 
they do work 

The tire and battery selling portion of the 
general program will be a oneday meeting 
on advertising and retailing these accessories 
\ slidehim Begin Firing, produced by Bow 
man, stresses the value of “carrying home” the 


motion 


Shine 


company s national advertising at this meet 
ing. Final slidefilm for the program is Closing 
Without Tricks or Traps. Wilding Picture 
Productions, Inc, made this adaptation of this 
Selling Against Resistance film 


Consumer Version ror New Prorure 
The film tuture looks bright for Pure Oil 
as they face the coming vear with 5 new slide 
fims and 6 newly revised motion pictures in 
their comprehensive training program. A new 
Tomorrow Begins Today will also 


be used in public relations for the company 


version of 


This new edition has a new non-commercial 
sound track and it minus a few scenes of in 
terest only to company personnel, Trainers 
will release this him to selective audiences 
Sall another usc 


tor the film will be showings to fleet and farm 


among schools and clubs 


audiences, For these mectings, a special sales 


trailer will be added to the new version o 


THE MART MESSAGE 


THE COLORTRAN STORY 


Now available—High powered wectio Mlumination 
from ordinary house current. Our Dlustrared book 
let will tell you 


GET COLOR RIGHT with COLORTRAN 


CAMART PRODUCTS 


CAMART Optical Fifects unit with four surface 
prim, housing. double arm assembly. camera hase 
plate amd montage wait (plus tax) 998.75 
CAMART TY MIKE BOOM, I) extension arm 
movement on ball bearing wheels rear handle 
few mike comtrod, fodds to ft in your car $261.45 
CAMART TRIPOD, freehead with smooth pan and 
action, narrow head for Cine Special or wide 


plate for other cametas, complete $1160.00 
HALLEN RECORDERS 
Synchronous for 16 and Simm cameras. Meets bigh 


profesional qualifications 


$895.00 $1350.60 


ARRIFLEX HEADOUARTERS 
SALES RENTALS REPAIRS 
Witle selection Siewn Arriflex handcameras with 
20 magazines, set of three matched lenses, tripods 

cases. batteries, all accessories 

New 4007 magazines for Arriflex $175.00 
WANTED: 1655 production, laboratory, and edit 
ing equipment. Moviolas, Mitchells. Tripods Send 


for liberal cash offer 


THE CAMERA MART Inc. 


70 WEST 

NEW YORK 

CABLE ADORESS 
WORLD WIDE SERVICE 


16 a | 35 
SERVICES 


35mm 
3-COLOR PRINTS 


ENLARGED DIRECTLY FROM 


16mm COLOR ORIGINALS 


lémm Optical Printing ters for 
use in moking color release prints 


Precision Fine Grain B&W Blow-up 
Negatives from !6mm Originals 
Special Effects @ TV Film Services 
Slides Duplicated Optically 
Experimental Work 


FILMEFFECTS 


OF HOLLYWOOD 


1153 N. Highland Avenue 
Hollywood 38. Calif. 


HOllywood 9-5808 
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Vu-Lyte, an opaque projector 
of unparalleled convenience, per 
formance and dependability has 
been announced by the Crarties 
Beseter Company of Newark, 
New Jersey. This perfected ma 
chine provides smooth, continu 
ous, positive projection of subjects 
from the size of a postage stamp 
up to the size of an 814 x II inch 
magazine page. 

Patented features of the handy 
presentation tool include the Va 
cumatic Platen, which holds all 
absolutely flat by suction; 
the Feed-O- Matic Convevor, which 
handles continuous. 
scroll copy with equal case — the 
platen does not have to be raised 


‘ op’ 


varied oF 


or lowered to insert copy, thereby 
climinating light glare. An arrow 
may be superimposed on any part 
of the illustration without the 
operator having to leave the ma- 
chine by means of the Pointex 
Projection Pointer. 

Comparative material may be 
projected simultancously and sep- 
arate lines or other portions of the 
image may be isolated for close 
inspection. The machine runs ex 
ceptionally cool and all parts are 
handy. 

Newly conceived — not just an 
improvement of an old model 
the Vu-Lyte ts provided with a 
fully anastigmat = lens 
mounted in an anodized alumi 
num barrel 


coated 


New designing makes 
it more compact; it is 40°, lighter 
in weight than previous Beseler 
models. Springloacded  clevating 
legs, rack-and-pinion focusing 
mount and other carefully-tested 
features help to give sharp, well 
placed images and full field illu 


mination. 


New Ampro Tate Recorder 


Ampro Announces New Tape 
Recorder Model #73! 

@ Improvements on an already 
popular tape recorder are an 
nounced by Tar Amrro Corpora 
Tron, Chicago, with news of its 
Movet 371. Portability, high 
fidelity of sound reproduction and 
reasonable price are special ad- 
vantage points noted in the an 
nouncement. 


NUMBER + VOLUME 


XD 


New 


AUDIO-VISUAL EQUIPMENT FOR BUSINESS & INDUSTRY 


duricon *-Lens Turret in Acteon 


3 Lens Turret Now Available 

For Auricon “Cine-Voice” 

@ A precision-built three lens tur 
ret is now available for the Auri 
oon “Cine-Vorce” lémm sound 
on-him movie camera. The new 
turret measures up to professional 
standards of accuracy and permits 


instantaneous change from one “( 
Mount” lens to another. 

Specially designed for strength 
and smoothness of action, the 
“Cine Voice” is manufactured by 
Beanor-Bacn, of Los An 
geles, California. 


TOC Offers New Attachments 

for 2 x 2 Slide Film Projectors 

@ Diwension Company 
slide projectors are now being of 
fered to consumers with addition 
al equipment which will make 
possible the projection of 2 x 2 
With every model RN, 
RO, RP and the professional 
“500° and “750” projectors TDC 
has now added a 2 x 2 slide car- 
rier and the auxiliary condenser 
used to concentrate maximum 
light on the smaller slides, 


slides 


HELP 


HELP 


ELL 


HELP your salesman to see— observe and sell through 
film lessons that 
HELP tien around the quick sands of competition. 


HELP 
HELP 
HELP 
HELP 
HELP 
HELP 
HELP 


HELP 


Come to the business film producers 
who have been at it for more 

than a quarter century. 
Frederick K. Rockett Co. 


6063 Sunset Bivd Hollywood 
Phone: Hillside 3163 


The New Kodamope 
New Lightweight Sound Projector 
Announced by Eastman Kodak Co. 


Pageant 


@A new light-weight l6mm 
sound projector, the Kopascort 
PAGEANT Sounp Proyecror, has 
been announced by the EastMan 
Kopak Company. 

Trim, convenient and versatile, 
the new unit has been designed to 
provide finest quality pictures and 
sound reproduction plus ease of 
vetup, operation and moderate 
Weighing less than 33% 
pounds complete, the new projec- 
tor is equally well fitted for use in 
homes, churches, schools, libraries 
and business and industrial organ 
jector itself are built into the car 
tion pictures are shown, 


pr nue. 


Both the speaker and the pro- 
jector, itself are built into the car 
rying case for greater ease in han- 
dling and use, The speaker is part 
of the case cover and can be used 
up to $5 feet from the projector 
with the cord supplied 

Phe motor of this new projector 
is governor-controlled to provide a 
constant speed and full lamphouse 
ventilation at all times. Sound or 
silent speed may be obtained by 
shifting a lever which positions 
the drive belt on a stepped pulley. 

Simple to operate, thread and 
run, the Pacrant will be available 
through all Kodak dealers. 
British Precision Light-Measuring 
Instrument Now Available in U.S.A. 
@ A recent British export item is 
a new precision lightaneasuring 
instrument, the SEL Exrosune 
Puoromerer, now available in the 
United States through the §.0.S. 
Cinema Supply Corporation, N.Y. 

Intended for those concerned 
with the accurate gauging of light 
values and brightness ranges, the 
instrument is a portable photome- 
ter that can be used for accurately 
measuring cither reflected or 
transmitted light and is no larger 
than a flashlight. 
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in New York 


Complete tditerial facilities 
fer Motion Picture & Television 
odwetion 
Alm Con prTion 
Purvate Eorring Rooms 
Equirment Fos 
Tecuwicat Requires 
MENT 36 & 


Rentals By Day, Week or Month 
ALL WEW MOVIOLA EQUIPMENT 


Equipment Avasable for 
of he Premise Rentals 
72%—Tith at 9th 
Cleele 5.5600 


SOUND RECORDING 


High fidelity 16 or 35. 


at a reasonable cost 
Quality 


queranteed. Complete studio end 
laboratory services. Color printing 


and lacquer coating. 


ESCAR 


MOTION PICTURE SERVICE, 


INC. 


7315 Carnegie Av., Cleveland 3, O. 


SILENT FILMS SOUNDED 


Yeors of experience 
Co-operote with all studios. 
Write ws 


SYNCEO TAPE & SYSTEMS 
trrects 
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NEW PRODUCTS 


TINTED PROM PRPC 


ADmatic Display Projector is Now 
Aveilable with Metal Cabinet 
@ ADwaric Company 
now features a metal calunet for 
its automatic slide projector, mak 
ing the equipment ideal for dis 
play and service promotion pur 
poses 

Simple to operate, the cwcular 
dixc upon which thirty standard 
Swom 2 « 2 slides are mounted, 
quickly amd easily detached so 
that display users can have extra 
programs ready for instant use 
by mounting them on spare slide 
discs 

Complete information on the 
mew mextel is available from the 
ADimatic Projector Company, 11! 
West Jackson Blvd. 


Chicago 4, 


Adjustable Project-R-Table 
introduced by J. R. Smith Co. 
@ Especially designed to support 
slide and movie projectors, the 
new Victor ProyrorR- Taste is 
simple and quick to set up and 
does away with endtables, benches 
and other makeshift supports 

Adjusting to operating height 
from two to more than three feet, 
the Project R-Table affords a 
sturdy, sibration-iree mount and 
can be folded compactly and easily 
stored 

Full information is obtainable 
trom James H. Smath and Sons 
Corporation, Grifith, Indiana 


Improved Automatic Index. Slidefilm 
Carrier Released by GoldE Co. 

@ Simplihed slidehim showings 
have been made possible by the 
new Goipk Inpex Avuromatic 2 x 
2 slide carrier which gives fully 
indexed operation and fits all 


FILM SPONSORS ~ 


Make sure that audiences see and hear #3, 
message, unimpaired. Don't let film damage 


dissipate its force. 


PEERLESS PUM TREATMENT starts prints off right, keeps them right. 


results. 


Protect your ge Get 


PEERLESS is the original vaporating protection for film — the complete, 
permanent treatment...proven by 16 years of increasing use... steadily 


improved never equalled. 


your producer's laboratory is PEERLESS licensee, have your film 
treated there. Otherwise, hove it sent for PEERLESS FILM TREATMENT 
the mest convenient of our licensees. Write for ‘Where They Are." 


ERLESS FILM PROCESSING CORPORATION 


165 WEST 46TH STREET, NEW YORK 19. 


PROCESSING PLANTS 


in NEW AND HO ywooo 


GoldE Manumatic projectors in 
their present case in addition to 
eleven other 2 x 2 slide projectors 

Precision enginecred and design 
tested, the Index Carrer permits 
the showing of 40 slides (glass, 
metal, paper or plastic) im any 
sequence — forward, backward or 
skip one of more slides — with 
positive jam-proof, trouble-free 
action 

Also featured is the GoldE Vis 
\File which permits changeable 
slide descriptions on a pressure 
sensitive panel insuring positive 
identification of each slide. Pre 
cision gears assure accurate fram 
ing of each slide eliminating over 
running. Permanently engraved 
numbers on the top and side of 
the Index Slide File simplify slide 
nlentification 

Further information on these 
new products may be obtained 
trom the GoldE Manutacturing 


Company, 1220 West Madison 
Street, Chicago 7, Illinois 


Standard” 


New “Standard” Filmstrip Projector 


@ To meet training classroom 


rep Propector 


needs for sharp, clear filmstrip pi 
tures on the screen, the STANDARD 

a new type of combination film 
strip and slide projector — has 
been released by the STANDARD 
Projector & Eguirmenr 
CHICAGO 

WOwatt illumination, forced 
air cooling to prolong the full 
brilliance of the lamp over a long 
er period of time and directed 
pushin threading are features of 
the new projector which also has 
a pushin power cord receiver 
built into a fitted carrying case 

\ builtin mechanical pointer 
permits the trainer to point out 
pertinent parts of the projected 
picture without obstructing the 
view of trainees and can be used 
while operating the projector 

The power rewind and cleaner 
rewinds and cleans the filmstrip 
properly without fingermarking 
Quick inspection ts also possible 
as the himstrip rewinds 
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New Brumberger Reels and Cans 


New Line of Reels and Cans Is 
Offered by Brumberger Company 
@ A new line of reels and cans for 
fmm and l6mm films has been 
announced by the Brumpercer 
Company, INc., featuring an ex 
clusive flared-edge which assures 
easy, jam-proof take-up 

Made of heavy-gauge steel, the 
reels grip the film instantly and 
securely and are marked at fifty. 
foot intervals. Thev are ribbed 
for solid stacking and provide ex 
cellent protection for valuable 
filmes. 

This new line will first be avail- 
able in 200-foot and 400-foot ca- 
pacities for Simm and 200 and 400. 
foot for lfimm. Additional sizes 
will be offered in the near future. 

Also available is a line of 8mm 
and l6mm reel chests for system- 
atic storage of films. Completely 
portable, the 
chests are constructed of steel and 
feature fingertip-action reel re. 
lease, which automatically rolls 
the selected reel out of the chest 
into the hand. In &mm 200, 300 
and 400-foot and l6mm 400-foot 
sizes, the chests have a special nest- 


Brumberger reel 


ing feature permitting space-sav- 
ing stacking and convenient exte- 
rior and interior index cards 
which provide quick identification 
of films. 

A catalog of Brumberger prod- 
ucts i available on request to 
Brumberger Company, Inc. 34 
Thirty-fourth Street, Brooklyn 32. 


Shipping Container for Glass Slides 
@ A practical container for ship- 
ping or mailing 2 x 2 glass slides 
has been designed by Barnett 
ano Jarre, 6535-35-37 Arch Sereet, 
Philadelphia, Pa. 

Made of hard vulcanized fibre 
board assembled to withstand 
shipping hazards, the container 
has two address cardholders riv- 
ected wo the outside and address 
Further in- 
quiries should be directed to the 
above manufacturer 


cards are supplied 


le 
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PRODUCERS! 
ANOTHER NEW SERVICE! 


A NEW PHOTOGRAPHIC SERVICE 
COMBINING LIVE ACTION WITH ANI- 
MATION IN ONE OPERATION. LOW 
PRODUCTION COSTS FOR TELEVISION 
AND COMMERCIAL PRODUCERS. 


CINEMA RESEARCH 


ANNOUNCES... 


The installation of two ACME ANIMA- 
TION CAMERAS with special bock- 
ground projection unit. 


Price inquiries and personal inspec- 
tion of our facilities cordially invited. 


16MM or 35MM «© SLIDEFILMS 
ANIMATION TITLES « COLOR OR 
BLACK AND WHITE 


CINEMA RESEARCH 


CORPORATION 
7000 Romaine St. « HUdson 2-7464 
HOLLYWOOD 38, CALIFORNIA 


EDL SOUND READER 


Used with Rewinds For Editing 
lémm and 35mm Sound Film 


self contained, Speaker, volume 


control, on switch, etc., inside com 
6%" H x 6” W x 6” case. Weight 
® 3W audio power 
® Operates on 117V 60 cycles AC. 


® No Fly Wheel—instant start and sop, with no 


damage to film. 
& Price $165.00 net F. O. B. Chicago 


EDL COMPANY 


MILLER STATION, GARY, INDIANA 


NUMBER 5 + VOLUME Ii + 1960 


Textile Workers (CIO) Film Program 
Result of Two Years of Preparation 


® After two vears of hard but successful work 
in organizing a good film program, the Textile 
Workers Union of America, CIO, has com 
pleted its first motion picture assured that a 
sizable audience is waiting to see it, and that 
equipment is now available on which to show 
it. 

In 1948, only Four TWUA locals owned 
lémm sound projectors. Today, over seventy 
locals own projectors and most of the others 
have ready access to one making it certain 
that most, if not all, of the union's 450,000 
members will see Union at Work, a new 24 
minute film produced by Albert Hemsing, the 
union hlm division's director, 


Firm Activrry Came Fiast 


The Workers Union approach to an av pro 
gram shows intelligent thinking. It did not 
rush into production on a film until it was 
certain that locals were acclimatized to motion 
pictures, experienced in obtaining and show 
ing the films and adept at promoting them to 
insure a maximum turnout 

This was accomplished by first building a 
good film library including pictures on union 
ism, social problems, political action, discrimi 
nation, world affairs and pure entertainment 
films. Locals were urged to use this library 
and to buy projectors through a special pur- 
chase plan set up by the national headquarters 
othee. It worked so well that last summer the 
fim division was able to publish a fifty page 
catalog of films available to them. 

With the distribution problem well on the 
way to solution, the association's new will 
find a more responsive audience than most of 
the other large unions which are not so well 
equipped. 

Union at Work tells the story of Textile 
Workers Union Association, introduces its 
members and shows how the Union operates, 
Filmed on location in the mills, on the picket 
lines, in the union halls and homes of Union 
workers, the picture shows the men and 
women who make America’s textiles at their 
machines and at the machinery of democracy. 


ror New Memarr Grours 


Although produced on a very low budget, 
the picture is surprisingly good. It will be 
used primarily for new member classes, but 
also for organizing and public relations work 
for the Union. The folk singing background 
music and the general approach indicate that 
a good proportion of its audience will be 
southern. Although TWUA's me mbership | is 
roughly divided equally among the New Eng 
land, Middle Atlantic and Southern states, its 
greatest held for expansion lies in the south. 

In view of this, some may be surprised that 
the film contains no equivocation on the ques 
uion of racial discrimination since Negro mem 
bers are shown taking an active and non- 
segregated part in union affairs. 

Adding to the sincerity of the film is the 
easily understood narration by Joe Julian, 
whose work in Nash's Fishing in Alaska was 
also a major contribution to that film's suc 
cess in the held, 


Something New! 


The S. 0. 
TRADING POST 


Your idle or surplus equipment may 
fill the bill for another producer or 
lab. Tell S.O.S. what you've got, 
whether for rent or sale, and we'll 
offer it to a receptive customer. 
NO CHARGE FOR THIS SERVICE. 


—> Send for 1950 Catalog 
Supplement, listing 
hundreds of unusual buys! 


AGENTS FOR: Acme Animation Bive tee! Recorders 


& Ubler 
Bolewrtar Lens + Kinewes Tape Recorders 
MANY ITEMS AVAILABLE ON TIME PAYMENTS 


\Z 
Write for Detalis 


5. O. Top Quality 


Lowest Powsble Prices 

combination thai canaet he 
years of strict adher 
te square dealing 


S. 0. $. CINEMA SUPPLY CORP. 


Dept. West St. Hew York 
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150 Eost Superior Street 


Extending Market Horizons 


for Audio-Visual Materials 


tens of thousands of new groups. representing 
nterests in busnen, industry, commercel, and municipal 
orgerizetions, can be persuaded to use motion pictures, slide 
films. and the other audio and visual tools if they ere made 
awere of already useable and wetul materials and the basic, 


simple steps to their successtul application 


The immense pools of ready-made films are at hand to 
suggent visual training for such specific fields as agriculture, 
benting. light manufacture, printing and publishing, retail 
sales, service companies, and many others. Thousands of 
municipalities can begin visual programs to aid fire, judicial 
health, police, and social welfare departments. While many of 
these groups will one day require specific custom-made’ films 
tailored to their specific needs, they need spend no more then 
minimum amount to get and use already available and 


directly useful files 


lt is an important part of our national publication program 
to provide know-how about these films to such groups. We 
believe thet audio-visual equipment markets utterly depend on 
such widespread publicity, directly aimed at the interests of 
sypecific types of groups with specific types of films. We doubt 


that mmense drectores of unrelated material now available 


at fairly high cost per copy provide the rea! solution 


in this epirit we have issued such specific Film Guides as 
our current FARM FILM GUIDE [1,100 titles}; THE NATIONAL 
DIRECTORY OF SAFETY FILMS [500 titles): THE INDEX OF 
TRAINING FILMS (2,000 titles}; THE SOUND SLIDEFILM 
GUIDE (S00 titles); THE AMERICAN HERITAGE IN FILMS 
200 selected titles): and we announce the following even more 


specific lints now in publication 


THE SALES FILM GUIDE 
PRINTING & PUBLISHING FILMS GUIDE 
THE MUNICIPAL FILM GUIDE 


These are just a few of nearly « doren such specitic lists in 
verious stages of final preparation or actually publishing at this 
date. They have these common objectives they cost as little 
as possible (from i5e to $1.00 maximum) they ere specific 
guides directed without waste of content or reader time to 


direct prospect fields for new audio-visual market development 


You are invited to write for details on how you can 
successfully use these Guides in your own company, 
audio-visual equipment sales, or sales promotion. 


THE FILM GUIDE LIBRARY 


A Business Screen Market Development Program 


Chicago 11, Illinois 


LOCAL AUDIO-VISUAL SUPPLIERS 


EASTERN STATES 


* CONNECTICUT 
Rockwell Film & Projection Serv- 
ice, 182 High St., Hartford 5. 


Eastern Film Libraries, 148 Grand 
Street, Waterbury 5. 


* DISTRICT OF COLUMBIA - 


Jam Handy Organization, Inc., 
Transportation Bldg., Washing- 
ton 6, 


The Film Center, 915 12th St. 
N.W., Washington 


The Walcott-Taylor Company, 
Inc., 501 Mills Bidg., Washing. 
ton, 6, D. C. 


* MARYLAND 
Robert L. Davis, P. O. Box 572, 
Cumberland. 


Howard E. Thompson, Box 204, 
Mt. Airy. 


MASSACHUSETTS + 


Bailey Film Service, 59 Chandler 
Street, Tel. 4-0214, Worcester 8. 


* NEW HAMPSHIRE - 


A. H. Rice Co., Inc., 78 West Cen. 
tral Street, Manchester. 


* NEW JERSEY - 
Slidecraft Co., South Orange, N. J. 


* NEW YORK - 
Association Films, Inc., 35 West 
45th Sereet, New York 19. 


Buchan Pictures, 79 Allen St., 
Buffalo. 


Charles J. G 42-20 Kis. 
sena Blvd., Flushing. 


Comprehensive Service Co., 245 
W. 55th St, New York 19. 


Council Films, Inc., 50 N. Main 
St.. Homer, N.Y 


Crawford & Immig, Inc., 265 W. 
St. New York City 11. 


A BUSINESS SCREEN READER SERVICE 


BUSINESS SCREEN MAGAZINE 


Institutional Cinema Service, Inc., 
1560 Broadway, New York 19. 


The Jam Handy Organization, 
Inc., 1775 Broadway, New York 


Mogul Bros., Inc., | 12-114 W. 48th 
St., New York 19. 


Jack Patent, 15 East 37th Screet, 
New York 16. 


8. O. 8. Cinema Supply Corp., 602 
W. 52nd St., New York 19, 


Sound Products Co., 
551 Fifth Ave., New York 17. 


United Specialists, Inc., Pawling. 
Visual Sciences, 599BS Suffern. 


Wilber Visual Service, 119 State 
St., Albany. Also 28 Genesee St., 
New Berlin, New York. 


* PENNSYLVANIA - 


Jam Handy Organization, Inc., 
917 Liberty Ave., Pittsburgh 22. 


J. P. Lilley & Son, 277 Boas St, 
Harrisburg. 


Pictures, Inc., 4729 
udlow St., Philadelphia 39. 


* RHODE ISLAND + 


Westcott, Slade & Balcom Co., 
95-99 Empire St., Providence 3. 


+ WEST VIRGINIA + 
J. G. Haley, P. O. Box 703, 


Charleston 23. 


Pavis, Inc., 427 W. Washington 
St., Phone 2-5311, Box 6095, Sta- 
tion A, Charleston 2. 


United Specialities, 816 W. Vir- 
ginia St., Charleston 2. 


Theatre Service & Supply Co., 
Phone 24043, Box 1389 Hunt- 


ington. 


SOUTHERN STATES 


ALABAMA 


Stevens Pictures, Inc., 506 Eight- 
eenth St.. North, Birmingham. 
* FLORIDA - 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 
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Orben Pictures, 1615 Hendricks 
Ave., Tel. 91906, Jacksonville. 


Southern Photo and News, 608 
E. LaFayette St, Tampa. 


* GEORGIA - 


Stevens Pictures, Inc., 101 Walton 
St... N. W., Adlanta 3. 


* LOUISIANA - 


Stanley Projection Company, 
211% Murray St., Alexandria. 

Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Stirling Visual Education Co. 
1052 Florida St, Baton Rouge. 


Delta Visual Service, Inc. 815 
Poydras St., New Orleans 153. 


HarFilms, Inc., 600 Baronne St., 
New Orleans. Since 1915. 


* MISSISSIPPI - 


Herschel Smith Company, 119 
Roach St., Jackson io. 


Jasper Ewing & Sons, 227 S, State 
St., Jackson 2. 


* TENNESSEE - 
Southern Visual Films, 687 Shrine 
Bidg., Memphis. 


Tennessee Visual Education Serv- 
ice, 416 A. Broad St., Nashville. 


* VIRGINIA - 
Film & Radio Co., Inc., 
9 W. Main St., Richmond 20. 


National Film Service, 202 E. 
Cary St., Richmond. 


* ARKANSAS - 


Democrat Print and 
graphing Co., Little Rock. 
Grimm-Williams Co., 719 Main 

St., Little Rock, 


Mi DWESTERN STATES 


* ILLINOIS 


American Film Registry, 24, E. 
Eighth Street, Chicago 5. 


NUMBER 5 + VOLUME II + 


Association Films, Inc., 206 §. 
Michigan Ave., Chicago 5. 


Jam Organization, Inc., 
230 N. Michigan Ave, Chicago | 


Midwest Visual Co., 
6961 N. Clark St., Chicago 26. 


Swank Motion Pictures, 614 N. 
Skinker Bivd., St. Louis 5, Mo. 


* INDIANA 


Burke's Motion Picture Co., 434 
Lincoln Way West, South 
Bend 5. 


* IOWA + 
Pratt Sound Films, Inc., 720 5rd 
Ave., S.E., Cedar Rapids, lowa. 


Ryan Visual Aids Service, 409-1) 
Harrison St., Davenport. 


* KANSAS-MISSOURI - 


Kansas City Sound Service, 1402 
Locust St., Kansas City 6, Mo. 


Erker Bros. Optical Co., 610 Olive 
St., St. Louis | 


Swank Motion Pictures, 614 N. 
Skinker Bivd., St. Louis 5. 


* MICHIGAN + 


Visual Education Serv- 
ice, 4754-56 Woodward Ave., 
Detroit 1. 

Jam Handy tion, Inc., 
2821 E. Grand Bivd., Detroit 11. 


Film Service, 224 Abbott 
oad, East Lansing, Michigan. 


* MINNESOTA + 


National Camera Exchange, 86 S. 
Sixth St.. New Farmers Me- 
chanics Bank Bldg. Minne- 


apolis 2. 


OHIO - 


V. Haile & Associates, 
215 Walnut St., Cincinnati. 


Manse Film Library, 2514 Clifton 
Ave., Cincinnati 19. 


Academy Film Service Inc., 2500 
Payne Ave., Cleveland 14. 


USE THIS DIRECTORY TO LOCATE THE BEST IN 


1960 


EQUIPMENT 


ae Visual Service, Inc., 
13902 Euclid East Cleve- 
land 12, Ohio. 


Fryan Film Service, 3228 Euclid 
Ave., Cleveland 15. 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland H. 


am Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 


Twyman Films Inc., 100 West 
First Street, Dayton. 


M. H. Martin Company, 50 
Charles Ave., S. E., Massillon. 


WISCONSIN - 


R. H. Fiath 2410 N. 
Sd St., Milwaukee 12. 


WESTERN STATES 


* CALIFORNIA 


Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 


Coast Visual Education Co., 5620 
Bivd., Hollywood 


Cahuenga Bivd., H 


Jam Organization, Inc., 
Bivd., Los An- 
geles 28. 


Ralke , 829 S. Flower 
St., Los Angeles 17. 


Spindler & Sauppe, 2201 Beverly 
Bivd., Los Angeles 4. 


Association Films, Inc., 551 Turk 
St., San Francisco 2. 


C. R. Skinner Manufacturing Co., 
292-294 Turk St, San Francisco 2 


+ COLORADO - 


Home Movie Sales Agency, 28 E. 
Ninth Ave., Denver 3. 


* OKLAHOMA + 


Vaseco, 2501 Classen, Oklahoma, 
City 6. 


H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 


FILMS AND PROJECTION 


Audio-Visual Supply Company, 
429 S. W. 12th Ave. Beacon 


3703, Portland 5. 


Moore's Motion Picture Service, 
306 S. W. Ninth Ave., Portland 
5. 


* TEXAS 
Association Films, Inc., 1915 Live 
Oak St., Dallas 1. 


Audio Video, Inc., 4000 Ross Ave., 
Dallas 4; 1702 Austin Ave. 
Houston. 


H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 


Capitol Photo Supplies, 2428 
Guadalupe St, Phone 8-5717, 
Austin, 


* UTAH 


Deseret Book Compan eer 44 E. So. 
Temple St., Salt Lake City 10, 


+ WASHINGTON 


Audio-Visual Supply Company, 
2450 Boyer Avenue, Franklin 
2068, Seattle 2. 


CANADA 


Supply Com 
Toronto General Trusts nile. 


ing, Winnipeg, Man. 


“FOREIGN 


Disribuidora Filmica Venezolana, 
De 16MM., S.A., Apartado 706 
Caracas, Venezuela, S.A. 


SERVICE 
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Audio-Visual Trade Show 


As @ convenient product quide for business film users we reprint 


selections from the BUSINESS SCREEN exhibit quide prepared for 
the recent NAVA Trade Show held in Chicago earlier this month. 


Admatic Projector Company 

ttt West Jeckson Bivd., Chicago 4, 

WeEbster 9.0868 

Exhibeting: Admatic dide projectors and Ad- 
master and Automatic counter display units 
harge of exhibit hn M. 


C)ther MM Mummert. VM. Murmert 


Allied Independent Producers 

2044 North Berendo, Los Angeles 27, Calif. 
OL 7209 

ting. lomm educational films 


in charge of wehibit: M Marthe Heis ng 


rat 


American Optical Co., Instrument Div. 

Box A, Buffalo, N. Y. 

Exhibiting: Filmstrip projectors, 2 « 2 slide pro- 
jectors, J'/g « 4 slide projectors, opaque 
projectors 
harge of exhibit: BR. W. Schmader 

J. Most, E. V. Finnegar E J. Pierle 

Ampro Corporation 

2835 North Western Ave., Chicago 18, lil. 

BRunswich 8.4500 

Exhibiting: sound and silent motion pic- 
ture projection equipment, arc and Mazda, 
2 « 2 and filmstrip projectors, accessories 

in charge of exhibit: Powerd Mars 

The Audio Master Company 

23 West 45th St... New York 19, N. Y. 

Plaza 7.3224 

Transeription players; pre-recorded 
tape service; new types of microphones con- 
structed in Europe 
harge of exhibit Hernert Rosen 

Audio-Visual Supply Company, Inc. 

247 Broadway, Laguna Beach, Calif. 


604 
Exhabiting: “Carrier Speed Reader” and Tempo 
Mood and Transition Music recordings 
harqe M. Lot? 
the bedward A Patty 


Bousch & Lomb Optical Company 

635 St. Paul St... Rochester 2, N. Y. 

LOcus? 3000 
de opaque ond micro projectors 


the oe Mitche 

Beckley-Cardy Company 

1632 Indiana Ave., Chicago 16, Ill. 

HArrison 7.6990 

E sb Reem derkoning window shades 
4 4 war 


sbe t. Aile 


Bell and Howell Company 
7100 McCormick Rd.. Chicago 45, Ill, 
AMbesedor 2.1600 


Ext cameras, projectors. 


Berlant Associates 

4917 West Jefferson Bivd., Los Angeles 16, Calif, 

PArkway 2196 

Exhibiting: “Concertone™ high fidelity magnetic 
tape recorder 

In charge of exhibit 

Others: A. Fisher 


Charles Beseler Company 

60 Bedger Ave., Newark 8, N. J. 
Bigelow 86-7282 

Exhibiting: Opaque and other projectors 


In charge of exhibt: Myers 


Emmanuel Berlant 


Brush Development Company 

3405 Perkins Ave., Cleveland 14, Ohio 

ENdicot? |-3315 

Exhibiting: “Soundmirror” magnetic sound re- 
corded-reproducer 

In charge of exhibit: J Burnet? 

Others: Wm. Barnes. M. Stevenson 


Cadwell Corporation 

400 North Camden Dr., Beverly Hills, Calif. 
Exhibsting: Continuous automatic projector 
In harge of exhibit: Ronald L. Burla 


Califone Corporation 

1041 North Sycamore Ave., Hollywood 38, Calif. 
HUdson 2.2353 

Exhibiting: Califone transcription players 

in charge of exhibit: Robert G. Metzner 


Cineque Colortilm Laboratories 

424 East 89th St.. New York, N. Y. 

SAcramento 2-5837 

Exhibiting: Color film laboratory services, dupli- 
cations of color transparencies 

in charge of exhibit Neil Doran 

Others: Sam Marcus, R. Gerard 


Jack C. Coffey Company 
205 West Wacker Dr., Chicago 6, Il |. 
RAndolph 6-7054 


Exhibiting: Filmstrip Library Plans (filmstrip fil- 
ing system cabinets); the Standard Model 
500 C combination filmstrip and slide pro- 
jector 

In harge of exhibit: Jack C. Coffey 


Other P. J. Kilday 


Columbia Records, Inc. 

1473 Barnum Ave., Bridgeport 8, Conn. 

6-018! 

Exhibiting: Columbia LP records, shellac records, 
and albums and accessories 

in charge of exhibit: Robert Kirsten 


Commercial Picture Equipment, Inc. 
1567 West Homer St., Chicago 22, Ill. 
EVerglede 4-0330 

Exhibiting: “Fast-Fold” Projection Screens 

in charge of exhibit: Bob Hall 

Other \ Kaptain, Melen Thorson 


Compco Corporation 

225! West St. Paul Ave. Chicago 47, Ill. 

EVerglade 4.1000 

Exhibiting: Reels, cans, fibre cases, magnetic 
tape reels, slide binding equipment 

In harge of exhibit bal Ficcher 

Others: S. J. Zagel. Dick Brown 


Covenat Films & ideal Pictures 


in charge of exhibit: Elleworth C. Dent 
Others: Paul Foght, Ervin N. Nelsen, Wendell 
Shields, Charles Pacey. Eugene Sherwood 


Crestwood Recorder Corporation 
624 West Adams St., Chicago 6, Ill. 
CEntral 6-3505 

Exhibiting: Crestwood recorder 

in charge of exhibit: H. H. Hanlon 


Da-Lite Screen Company 

2711 North Pulaski Chicago, Ill. 

Dickens 2-9200 

Exhibiting: Da-Lite screens 

in charge of exhibit: Gil Heck, Bud Gardner 
Others: C. C. Cooley 


De Vry Corporation 

Armitage Ave., Chicago 14, ill. 

Lincoln 9-5200 

Exhibiting De Vry lomm sound motion 
equinment (De Vrylite and Super |6mm) 

In charge of exhibit: C. R. Crakes 

Others: K. Spelletich, Jr.. H. M. Fisher, W. C. 
De Vry, M. W. Paarmann, F. A. Rauscher 


Eastman Kodak Company 

343 State St., Rochester, N 

Locust 6000 

Exhibiting: lémm cameras and projectors, slide 
projectors and movie accessories 

in charge of exhibit: F. S. Welsh 

Others: W. S. Allen, W. Burlingame 


Encyclopaedia Britannica Films, Inc. 
1150 Wilmette Ave., Wilmette, Ill. 
Wilmette 6404 

Exhibiting: Films and 

In charge of exhibit: Dennis Williams 
Others: L. H. Healy, Joe Dickman 


Eye Gate House, Inc. 

330 West 42nd St., New York 18, N. Y. 

LAckawanne 4-5467 

Exhibiting: Filmstrips, filmstrip cabinet, Music 
Master recorder and phonographs 

In charge of exhibit: Alfred E. Devereaux 


Fiberbilt Case Company 

40 West 17th St., New York 11, N. Y. 
WAT 9.7772 

Exhibiting: Film shipping cases 

In charge of exhibit: D. A. Weber 


Films of the Nations, Inc. 

62 West 45th St., New York 19, N. Y. 

MUrray Hill 2-0040 

Exhibiting: New lémm color and sound releases 


In charge of exhibit: Maurice Groen 


Golde Manufacturing Company 

1214-22 West Madison St., Chicago 7, Ill. 

HAymarket |-2444 

Exhibiting: Slide projectors, spotlights, slide bind- 
ers, music stands 

In charge of exhibit Engel 


H. 
Others: N. Chernick, E. W. Goldberg, N. Olsen. 


Hamilton Electronics Company 

2726 Pratt Ave., Chicago 45, Ill. 

BRiargate 4-6373 

Exhibiting: Transcription players, amplifiers 
In charge of exhibit: J. E. Lynch 

Others 


Richard Wing W. A. Hamilton 


BUSINESS SCREEN MAGAZINE 


DEarborn 2-7676 
Exhibiting: Films for schools, churches, clubs, 4 
homes, camps, industry and special training i; 
| 
| NOTE: These listings do not je relig ; 
: ther exhibit whose t jucts do not directly 3 
— 


The Harwald Company, Inc. 
1216 Chicago Ave., Evanston, Ill. 
DAvis 84150 

Exhibiting: “ 
in charge of exhibit: R. Grunwald 
Others: |. Harker 


International Film Bureau, Inc. 

6 North Michigan Ave., Chicago 2, Ill. 

ANdover 3-1826 

Exhibiting: Catelogs and other publicity on new 
films to be released 

In charge of exhibit: Margery Weiss 

Others: Wesley Greene Batis Coffin 


International Film Foundation, Inc. 
1600 Broadway, New York 19, N. Y. 
Circle 6-9438 

Exhibiting: Literature on current subj 

In charge of exhibit: R. E. Blackwell 


Carl F. Mahnke Productions 

215 East Third St., Des Moines 9, lowa 

3-4885 

Exhibiting: Films, filmstrips, and Picto-Aids 

In charge of exhibit: Carl F. Mahnke 

Others: Cari F. Mahnke, Jr.. Mrs. C. F. Mahnke 


March of Time Forum Films 

369 Lexington Ave., New York 17, N. Y. 
JUdson 6-1212 

Exhibiting March of Time films and literature 
In charge of exhibit: Robert Daker 

Others: Barbera Miller, Bruce Gordon 


O. J. McClure Tothing Pictures 

1115 West Washington Bivd., Chicago 7, Ill. 

CAnal 6-4914 

Exhibiting: Record players, sound slidefilm ma- 
chines and public address systems 

In charge of exhibit: O. J. McClure 

Others: Vernon Lombard and Keith Brown 


Minnesota Mining and Manufacturing 
Company 

900 Fauquier Ave., St. Paul 6, Minn. 

Exhibiting: Paper and plastic “Scotch” brand 
sound recording tapes and accessories 

In charge of exhibit: Roy Gavin 

Others: Paul Jansen 


Movie-Mite Corporation 

1105 Truman Rd., Kansas City 6, Mo. 

HA 784! 

Exhibiting: Movie-Mite Emcee, 
Audio-Slide, Discjockey, Boy and Mag- 
nefilm recorder 

In charge of exhibit: Stanley Adams 

Others: W. G. Wilson 


Natco, Inc. 

4401 West North Ave., Chicago, Ill. 
CApitol 7-6600 

Exhibiting: Natco ion equipment 
In charge of exhibit: R. H. Yankie 


Others: Dick Mulvey, Ray Myerson. 


National Film Board of Canada 

400 West Madison St., Chicago 6, Ill. 

FRanklin 2-125! 

Exhibiting: Literature on Canadian Government 
Informational films and filmstrips 

In charge of exhibit: J. Margaret Carter 

Others: Janet Scellen 


Neumade Products Corporation 

330 West 42nd St.. New York 18, N. Y. 

LOngecre 3.6873 

Exhibiting: Equipment for the filing, handling and 
servicing of 16mm, 2 x 2 slides, and filmstrips 

In charge of exhibit: Lee E. Jones 

Others: Oscar F. Neu. G. Howard Totten. 


NUMBER + VOLUME I! + 1950 


Official Films, Inc. 
25 West 45th St.. New York, N. Y. 

209 West Jackson Bivd.. Chicago, Ill. 
Exhibiting: First showing of 1950-5! releases 
In charge of exhibit: Jack Stewart 

Others: Arthur Weiss, Bob Enright 


Operadio Manufacturing Co. 

St. Charles, til. 

MAnsfield 6-6446 

Exhibiting: Explainette and DuKane sound slide- 
film projectors, DuKane tape recorders 

In charge of exhibit: R. L. Shoemaker 

Others: Wm. F. Wood, A. F. Hunecke 


Radiant Manufacturing Corporation 
2627 West Roosevelt Rd., Chicago 8, Ill. 
CRawford 7-6300 

Exhibiting: Complete line of projection screens 
In charge of exhibit: Adolph Wertheimer 
Others: H. Y. Feldman, Herbert Singer. 


Radio Corporation of America 

Camden, New Jersey 

Woodlawn 3-8000 

Exhibiting: lémm sound and silent motion pic- 
ture projectors 

in charge of exhibit: O. V. Swisher 

Others: J. J. Dostal 


Rek-O-Kut Company, Inc. 

38-01 Queens Blvd., Long Island City |, N. Y. 
STillwell 4.7062 

Exhibiting: Dise recording, ple equipment 
In charge of exhibit: George Silber 


Revere Camera Company 

320 East St., Chicago 16, Ill. 
CAlumet 5-7900 

Exhibiting: Revere products 

in charge of exhibit: E. J. McGookin 


Mark Si Co., 
32-28 49th St., Long Island City 3 
RA 8-5810 


Exhibiting: Tepe recorders, transcription players, 
sound equipment and systems 

In charge of exhibit: Miryam Simpson 

Others: David Libsohn,.G. L. Werner 


Simpson Optical Manufacturing Com- 


pan 

3200 Weer Carroll Ave., Chicago 24, lil. 

VAn Buren 6-3030 

Exhibiting: Projection lenses, camera lenses, 
sound optical systems, prisms, front surface 

mirrors, etc. 

In charge of exhibit: J. E. Curtin 

Others: J. S. Eagen, J. F. Daley, W. J. Smith 


Society for Visual Education, Inc. 

1345 West Diversey Parkway, Chicago 14, iil. 

LAkeview 5-1500 

Exhibiting: 35mm still projection equipment, film- 
strips (educational and religious), Glo- White 
screens, and projection accessories 

In charge of exhibit: John C. Kennan 

Others: Wm. H. Garvey, Jr., Walter Johnson, 
Miss Marie Witham, R. M. Griffin, Bruce 
Younker 


Squibb-Taylor, Inc. 

1213 South Akard, Dallas, Texas 

Prospect 7-3597 

Exhibiting: Taylor Spotlight Projector and Ad- 
justo-Stand 

In charge of exhibit: Cecil E. Squibb 


Sterling 

316 West 57th St. New York 19, N. Y. 
JUdson 6-3750 

Exhibiting: Sterling Films productions 
In charge of exhibit: Saul J. Turell 


United Visuals, Inc. 

840 North Plankinton Ave., Milwaukee 3, Wis. 
Marquette 8-0399 

Exhibiting: Filmstrip catalog for sale to dealers 
In charge of exhibit: Leona Manning 


Universal Electronics Sales Corporation 
1500 Walnut St., Philadelphia 2, Pa. 

PE 5-8757 

Exhibiting: “Reelest” tape recorder and acces- 


sories 
In charge of exhibit: Robert H. Paschal! 
Others: Stanley Patterson, Chester Pond 


Universal Seoscope Corporation 

1709 Northwest 6th, Oklahoma City, Okla. 
5-9217 

Exhibiting: Seescope microprojector 

In charge of exhibit: C. C. Ring 


Vacuumate Corporation 

446 West 43rd St., New York 18, N. Y. 

LOngacre 4.1886 

Exhibiting: Vacuumate—the Vaporate film 
tective treatment, film inspecting and ship- 
ping service, Vaporators 

In charge of exhibit: Samuel H. Bunchez 

Others: Lucile H. Fleck 


Victor Animatograph Corporation 

Davenport, lowa 

7-910! 

Exhibiting: 1émm motion picture equipment, rec- 
ord players, and accessories 

In charge of exhibit: Eldon Imhoff. Others: L. V. 
Burrows, H. O. Jones, A. J. McClelland 


Victorlite Industries 

5350 Second Ave., Los Angeles 43, Calif. 

AXminster 8305 

Exhibiting: “OpaCast" and “VisualCast” pro- 
jectors 

In charge of exhibit: Ralph W. Siege! 


Viewlex, Inc. 

35-01 Queens Bivd., Long Island City |, N. Y. 

STillwell 4.2565 

Exhibiting: Slide and filmstrip projectors, sound 
slidefilm projectors 

In charge of exhibit: Ben Peirez 


The Vita-Lite Screen Company 
239 R St., San Diego |, Calif. 

Main 9101 

Exhibiting: The Vita projection screen 
In charge of exhibit; Robert P. Haskin 
Others: Willard Braasch, Earl C. Allen 


Webster Electric Company 

1900 Clark St., Racine, Wis. 

3-351 

Exhibiting: Ekotape recorders; music distributior 
n charge of exhibit: W. E. Dent 

Others: D. H. Darnold, J. L. Samuel. J. €. Burn 


Young America Films, Inc. 

18 East 41st St., New York 17, N. Y. 

LExington 2-4111 

Exhibiting: Young America filmstrips, |6mm films 
In charge of exhibit: T. C. Morehouse, Jr 
Others: Fred P< wey Godfrey Elliott 


NOTE: For detailed descriptions of all audio 
visual equipment see the 195! Product Guide to 
be published by BUSINESS SCREEN this fall. 
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A Professional 16mm Projector 


A brief historical account of its inception, develop- 
ment and overall performance general characteristics. 


by Edward P. Kennedy 


Sonat Comrs 
Fort Monmouth, New Jersey 


amy Piss in 

A will be looking and sound 
img like Simm, thanks to new 
projection equipment developed 
by the Signal Corps Engineering 
Laboratories and the DeVry Cor 
poration of Chicago 

The projectors used in World 
War Il were those commercially 
available at the time. They were 
called upon to render service for 
which they never were intended 
Some were hounced daily in the 
bucks of trucks, as they were 
hauled between film libraries and 
training units. Others were take: 
to the humid tropics to show films 
on makeshift screens for huge au 
diences in outdoor theaters, Light 
aml sound were pushed to the 
limit. Use was almost constant. 
Operators were sometimes inex 
penienced 

While the commercial equip 
ment performed far beyond its 
intended limits — performed well 
enough to contribute mightily to 
the war effort — there remained 
room for improvement. In 1944 
(when no one knew that the war 
was nearing its end) action was 
taken to develop Signal Corps 
equipment with greater light and 
sound output, and capable ol 
withstanding shack and wide ex 
tremes of climate 

Basse Mowers. Is JAN P49 

Highly trained motion picture 
specialists were selected and pre 
sented with the problem of decid 
ing upon military characteristic 
requirements and formulation of 
specifications for a truly profes 
ional type of L6mm sound motion 
picture prow ction equipment 
Their effort: took documentary 
form in a specification basically 
known as JAN- P49. This speci 
heation was then approved by the 
then existing War Department 
aml Navy Department for use of 
all procurement services of the 
Army and the Navy 

Contracts were let wo several 
leading manutacturers and signth 
cant progress was made on these 
projectors by the end of the war 
the war a new contract was 
negotiated with DeVry Corpora 
tion, Chicago, Ilinois, and devel 


opment was resumed on the pro 
jector now known by the Signal 
Corps as Projector Set AN /PFP-1 
The Navy has their own nomen 
clature for a very similar Projector 
Set 

An array of two of these port 
able sound projectors, a 20 watt 
portable ampliher and one port 
able loud speaker comprise an 
equipment that will render a 
motion picture reproduc 
tion which will approach quite 
closely in all respects, that in 
stalled in a standard 35-mm the 
atre seating 1000 persons. 

Using in it a 1000 wat pro 
jection lamp, a screen illumina- 
tion of 450 lumens can be ex- 
pected. If a 750 watt projection 
lamp is used instead, 375 lumens 
is obtained on the screen. 

The projection light condenser 
system is so designed that no 
change in its elements is required 
when using any one of the three 
following £/1.6 projection lenses 
2” E.F.L., 3” ELF.L. and 4” E.F.L. 
Good pictures have been obtained 
on the screen when projected from 
a distance of 125 feet when using 
a 4” E.F.LL. lens, 

The sound reproduction from a 
well made sound track will com 
pare favorably in all respects to 
that obtained from a modern high 
grade, high fidelity, wide range 
disc phonograph. 

Mechanically this projector is 
unique in many respects, Essen- 
tially the whole projector is an as- 
sembly of distinct units, each unit 
being directly replaceable, in case 
of need. Ordinary hand tools are 
all that are required. For ex 
ample, the sound head unit can be 
replaced in a very short time with 
one that is completely preadjus 
ted both optically and mechan- 
ically 

Film passing by the projection 
aperture is positioned and edge 
guided by sapphire jewels embed 
ded in the guide rails to eliminate 
wear on the guiding surfaces 

The center, or working tooth of 
the threetoothed film advancing 
shuttle is also faced with a sap 
phire jewel to climinate film abra 
sion on this very hard working 


member. After over 800 hours of 
opeTavion, wear on 
these sapphires had manifested it- 
seli by showing only very slight 
lows of the original high surface 
polish. 


The sound track velocity stabi- 
lizing system is a new conception. 
Advantage is taken of gravity actu- 
ated jockey roller working in con- 
junction with a very light flywheel 
and nature” ormed film loops 
shaped b,  .« threading format. 
The amount of flutter in the ré- 
produced frequency at 3000 cycles 
is less than 259% the maximum 
allowable in the specification. 
This is much below audible de. 
tection on long sustained notes of 
a complex character. 


Minimum Distortion Norep 


The amplifier unit is capable 
of producing 20 watts of audio 
power when terminated in 16 
ohms. At any frequency between 
50 and 12,000 cycles it will not 
produce more than 2 percent total 
harmonic distortion anywhere 
within this range 


The speaker unit contains a 
newly designed and perfected, 
highly efhcient, high quality, 
heavy duty loud speaker capable 
of reproducing wide range, high 
fulelity audio intelligence. This 
unit being the lighter of those 
comprising the projector set, it is 
used also as storage for the various 
cords and interconnecting cables, 
2000 capacity take up reels, ac- 
cessories and running spares. 

The AN/PFP-1 Projector Set, 
in the overall, is very compact and 
light weight considering the ex- 
cellence of its performance. The 
average weight per unit is approx. 
imately 31 pounds. 

When the AN /PFP-1 Projector 
Set is set up for operation and 
used with a multi-reel cued pro- 
duction, a continuous, uninter- 
rupted exhibit can be run which 
can be considered characteristi- 
cally professional in every respect. 

Before the advent of the 
AN /PFP-1 Projector Set there ex- 
isted no I6mm sound projector 
equipment that could produce 
anything like an equivalent per- 
formance. It is, therefore, felt in 
military circles and others that the 
Army and Navy sponsored pro- 
jector sect represents a valuable 
contribution to the 16mm motion 
picture projection art and its pres- 
ence in the field has already stim- 


ulated others to produce projec- 
tors which will meet or exceed the 
excellence called for in the orig: 
inal JAN-P-49 Specification. 


Automatic Film Developer 
Speeds Studio Processing 


@ A step towards quicker process- 
ing, the goal of smal! film produc- 
tion units, is the Bamcamatic 
completely self-contained auto 
matic film developing machine 
manufactured by O. S. Ciwema 
Surety Cone. of New York. 

As a result of several years ex- 
perimentation, the Bridgamatic 
allows the film to keep moving 
without constant handling. The 
ordinary synchronous drive rotates 
all banks of rollers at the same 
speed, causing a lag behind in the 
wet section and slack or looseness 
in the drying cabinet, resulting in 
static marking, scratching and 
eventual breaking of the film. 

Patented overdrive allows each 


dbove The Bridgamatic Unit 


bank of rollers to operate inde- 
pendently from the main chain 
drive so that the drive actually 
conforms to the condition of the 
him in each tank. The film may 
be stopped at the feed-in end 
while the machine is running, yet 
the overdrive will disconnect itself 
without any film breakage and the 
main drive continues to run free, 
even though the film is still. 
When film entering the machine is 
released, operation resumes, there- 
fore it will run for hours without 
operator attention, other than 
changing reels. 

Straight 16mm models at speeds 
of 15 to 30 feet per minute, and 
combination 16 and 35mm models 
are now being shipped. Average 
overall size is 6 feet long, 2 feet 
high and 2 feet wide and the 
weight is 250 pounds. 


Precise Magnetic Film Recorder 
Announced by Velazco, Inc. 

@ Created to the exacting re- 
quirements of the film industry, a 
new Macneric Firm Recorper has 


been announced by Ve1azco, 
New York City 


Positive remote control of the 
recorder and camera or projector 
provides synchronous operation 
from one switch on the Control 
Unit, which can operate the re- 
corder from any required distance. 
“Plug-in” electronic components 
insure fast trouble-shooting and 
quick and inexpensive replace- 
ments. 
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1226 wisconsin avenue, n. w. 
washirgton, d. 
phone dupont 1800 


the ultimate in 16 m m 


studios and laboratories: 
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motion picture—can come only by benefit 
DAYTON 2 
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The Hamilton Watch Company dramatizes 
its precision requirements in the sound 


motion picture, “How A Watch Works,” 
produced by The Jam Handy Organization. 


Beautifully poised and balanced 
mechanisms—whether the escapement 


movements of a fine watch 
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